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THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the Nationa! Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


130 N. WELLS STREET 131 STATE STREET 
Chicago, II. Boston, Mass. 


C.L. JONES & CO. 
BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. 


Cargo or Carload, 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


(WITH HOPPER REMOVED) 
205-206-207 Phoenix Bidg. 


Phones: 
ST. PLAZA 1140 & 4484 BALTIMORE, MD. 


JOS. M. ZOLLER & CO.. INC. 


DOUBLE PINEAPPLE GRATER 


Treasurer, 


Leander Langrall 
Secretary, 


William F. Assau. 
COMMITTEES 
Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 
D. H. Stevenson, H. &£. 
Jones, J. A. Killian, E. F. 
Thomas, G. 8S. Henderson. 
E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 
Fred. W. Wagner, Leroy Lan- 
grall, R.S. Wrightson, Norval 


Committee on Commerce, 


Committee on Legislation, 


MADE BY THE; 


E. Byrd, Jos. M. Zoller. 

W.E. Lamble H. W. Krebs, 
Robt. A. Sindall, 
Rouse, Jas. F.Cole. 


Hospitality Commitice, 


4 Committee on Claims, 
Robt. A. 


Brokers’ Committe, F. A. Torsch, Herbert C. Rob- 
4 erts, H. L. Fleming. 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 
: Albert T. Myer, Jos.N. Shriver, 
: Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


CANNED GOODS EXCHANGE 
Year 1922-1923 
President, John R. Baines. 
Vice-President, W. H. Killian. 
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Foot of Washington St. 
BALTIMORE - 


wh'ch passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. 


Hopper and discharge shoots are lined 
with white pine. 


JOHN R. MITCHELL CO, 
The large-tooth saws. on the upper spindles, coarse grind the fruit 
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“Yes, in Circles” 


The Peerless Exhauster is a 
circular machine. Owing to 
its rotary construction it re- 
quires only one-fourth the 
floor space taken by some 
machines with the same ca- 


pacity. 


Length of carrier rings 
No. 5 Standard 
feet 


By nesting the can-carrying 
rings one within the other, 
the number of lineal feet se- 
cured in this comparatively 
small diameter is surprising. 
The number 5 Standard Ex- 
hauster will hold one hundred 
and thirty-four No. 3 cans. 
The length of the carrying 
rings if stretched out would 
be forty seven and one-half 
feet, but in circles the dia- 
meter is only 6 feet, one inch. 


THE CANNING TRADE. 


Can you put 47% feet 
of cans into 6 feet ? 


The ‘“‘Peerless’’ will raise the 
temperature of the cans to 
the same degree, and use 
only one half the steam you 
now use in exhausting. 


They will reach their high- 
est temperature in 
five minutes. 


Then, with the steam valve 
barely ‘‘cracked’’, operate 
continuously for a full morn- 
ing’s run, holding the temper- 
ature unvaryingly on this 
limited amount of steam; 
heat in the immediate vicinity 
of the exhauster being but a 
degree or two higher than the 
average heat in the room. 
This is due to the compact 
construction, extra heavy 
boiler plate body and top, 
which retains heat and does 
not radiate it rapidly. 


Peerless No. 5 
Standard Exhauster 


The steam pipes are arranged 
in circles, and the heat is 
rapidly carried to every part 
of the exhauster. The sides 
being round, there are no 
corners or angles to trap the 
steam and prevent its free 
circulation through the ex- 
hauster, and a water seal pre- 
vents the escape of the steam 
where the top sets on the 


body. 


The saving of steam makes 
_ Peerless the most eco- 
nomical exhauster 


The saving of steam, com- 
bined with the saving of floor 
space, makes the Peerless the 
most economical exhauster 
any canner can install. 


Install Peerless Exhausters--save space, steam, 


labor and cans. 


Peerless Husker Company 


517 Cornwall Avenue 


Buffalo, New York 


Peerless Huskers 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Rotary Exhausters Tomato Washers 
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A BUSINESS MAN of the Central 
West asserted that he had more 
than 1,000 years of business experi- 
ence—-through the fact he had met 
withothersat business conventions 
to discuss his business problems. 

“If I have had twenty years of 
experience, and I exchange ideas, 
frequently, with fifty other men of 
equal experience, then I have ad- 
vantage of 1,000 years of business 


Lake Mis Michigan | in 


1,000 Years of Business Experience 


experience to apply to my business 
problems,” he said. 

This same man, a self-made 
millionaire, said that one idea he 
picked up at a convention of the 
Associated Advertising Clubs had 
been worth thousands of dollars 
to him. 

There will be many such ideas 
for you, if you will but take them 
home and use them, at the 


Eighteenth Annual Convention 
ASSOCIATED ADVERTISING CLUBS of THE WORLD 
Milwaukee, June 11 to 15, 1922 


AGAIN this year, membership in 
the Association is not necessary to 
attendance. 

There will be great general ses- 
sions, and departmental 
sessions for the discus- 
sion of individual selling 
problems—and wonder- 
ful exhibit of foreign 
and domestic advertising 


from which you may gain facts 
that should greatly improve your 
sales methods. 

The central location of Mil- 
waukee, its wonderful 
transportation facilities 
and the fact that June is 
Wisconsin’s ideal month 
insure a very large at- 
tendance. 


For full information as to special railroad rates, hotel reservations, etc., please address 


Associated Advertising Clubs, 110 West 40th Street, New York, N. Y.. 
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ESTABLISHED 1861 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHicaco. DETROIT, MIcu. OmaAHa, NEB. 


It’s about the last callfor Pea Blanchers this season. If you do not order now—well, if you want a 
Blancher this season, better not delay. But while you are spending the money, spend it wisely. Geta 
MONITOR. It will outwear any other Blancher in the world.. This is because we put the right mattrials 
in it. 

WRITE US NOW. 


SPECIAL AGENTS 


| HUNTLEY MFG. CO. CO. 


e, Md. 
BROWN, BOGGS CO., Ltd. 


HUNTLEY MFG. CO.,Ltd. | bp © Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER CO. 
Milwaukee, Wis, 
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TOMATO—*The Landreth” 


Price $9.00 per pound 


$9.00 
DELAWARE 5.00 
LANDRETHS’ RED ROCK...................... 4.50 
3.50 
PARAGON 3.50 
LANDRETH’S TEN TON 3.50 
FAVORITE 3,50 
SUCCES 3.50 
GREATER BALTIMORE 3.50 
ROYAL RED 3.50 
PERFECTION 3.50 
MATCHLESS 3.50 
3.50 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Caulifiower Beans 
nap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 
Business Founded 1784 The Oldest Seed House in America 


; VARIETIES OF TOMATOES. 
4 
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ILLING 


THE CANNING TRADE. 


An Eminent Authority in the 
Canning Industry Says: 


‘‘Almost all canneries are now equipped with 
automatic temperature control. These systems 
usually hold temperature of the retort to within 
about 1 degree of the recorded temperature, 
When the retort temperature is controlled by 
hand the variations must depend on the care of 
the operator. The influence on the sterilizing 
efficiency of a process of the variation of a degree 
or two in retort temperature is much greater 
than we are accustomed to think.’’ 


Taylor Retort Regulators matntain 
the temperature and pressure in the 
retort regardless of variable boiler 
pressure found in many plants. 


Rochester, NY. USA. 


Theres aTycos and Taylor temperature instrument for every purpose 


faylor [Instrument Companies 


Catalogue No. 500 Illustrates and 
suggests the applications of other 
Tycos Temperature Instruments— 
indicating, recording, controling— 


General 
Industrial Catalog 
of 


for the Canning Industry. Sent Dr cos 
promptly if you mention firm con- Slanniianiane 


nection. 


Taylor Instrument Co ompanics 
Rochester NY 
SA. 
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ECONOMY DEMANDS 


that your supplies including labels, cans, shooks, 
cases, etc., be fully covered against fire loss. 
Successful Canners realize that while it is necessary 


to keep operating expenses to a minimum, full fire 
insurance protection is indispensible. 


CANNERS EXCHANGE SUBSCRIBERS | 
AT | 
WARNER INTER-INSURANCE BUREAU 


furnish this protection to over 1575 Canners at 
actual cost. ‘hese Canners have made an average 
saving of $6.50 annually, per thousand of insurance 


carried, by placing their requirements at this 
Bureau. 


For information, write 


Lansing B. Warner, Incorporated. 
| 155 E. Superior St., 
Chicago, Til. 


Officially endorsed by National Canners Association. 
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No. 40 


WEEKLY REVIEW 


| 


The Book You Need! 


Nothing Will Induce Buyers’ Interest—Holders Are Forcing 
Goods—A Little Buying Would Totally Clear Up Spot 
Tomatoes—Trying to Drive Spot Corn Down in 
Price—How the Canners Are “Worked’”— 

The Pea Situation Dangerous. 


Nothing will induce a free buying of canned foods by tha 
wholesalers, and this fact--for it is an indisputable fact—is 
causing the canners to force their goods upon the market, with 
the very natural result of lowering prices. Because when a 
man cannot be induced to buy at your price the only thing you 
can do is to try to persuade him to buy at his price, and natural- 
ly that means a steadily lowering price. 

When we call attention to the remarkably lew stage of spot 
tomato holdings there is nothing “bullish” in the statement; 
it is a mere recital of facts, and the industry recognizes its 
truth. But even stern facts have no impression upon the buyers, 
nor upon the few who hold tomatoes, as may be seen from an ad- 
vertisement run in this issue. Here is a rather aggressive, 
though mistaken, operator who wants to unload a goodly block 
of spet tomatoes quickly, and he cuts the price to bring results. 
It may not do so but it is enough to weaken the whole market 
all along the line. It comes from a section where they are not 
unaccustomed to taking from 2% to 5 cents below the market 
for their goods and is therefore not remarkable, but we can see 
no good reason for the action at this time. The firm offering 
them, of course, understand their reason better than we do, but 
1 to us it looks like throwing away good money. 

To show that we are not the only ones who call attention 
to the low condition of spot tomato stocks we quote from a cir- 
cular just issued by Howard E. Jones & Co., brokers of Balti- 
more, who one May 25th said: 

SPOT TOMATOES—Stocks in first hands are di- 
minishing very rapidly. All.the No. 1s have been sold, 

and only three canners in Baltimore have any No. 2s or 

No. 3s to offer and their stocks are exceedingly light. 

We understand, on the Peninsula, canners who have any 

holdings are very few, and their stocks, too, are very 

limited. Before the New Pack starts, even with light 
buying, there should be a cleaned up market. 

Against this men argue that at the slow pace goods are 
selling there are enough tomatoes to last the season out, and 
offers such as we refer to above would seem to sanction their 
opinion We are not going to contradict them: the year has 

fl proved decidedly too uncertain for any such timerity. It is true, 

however, that if there was even a semblance of normal buying 

- the market would be swept clean of all spot tomatoes, even the, 
seemingly, large block offered at cut rates. 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 


THE CANNING TRAD 
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But every market, without exception, reports business dead 
and buying at a minimum, not only in tomatoes—possibly even 
less so with tomatoes, than with other goods When the buyer 
comes into the wholesaler’s office and wants to take the goods 
with him, we think they go out and buy his order—at least that 
is the way it looks. And that is as good a view of actual mar- 
ket conditions as any other. 


They are now using the “squeeze-play” on spot corn, try- 
ing to get the price down to 75c in the West and likewise in the 
East. First reports were that the effert was proving unsuccess- 
ful; but it may be surmised that some weak holder, either from 
need of ready money or fear (doubt) of the quality of his goods 
will let go at the price; and then there will spread over the 
country, like newsboys selling extras, that spot corn is down to 
75c, and the canners will believe it. They would not sell their 
homes nor their automobiles on any such basis, but they will 
sell their business into bankruptcy and then damn everybody 
within range for their losses. In the game of losing more money 
than their fellow canners they are all Babe Ruths; not the corn 
canners, particularly, nor especially, but all canners. The one 
thing a canner seems determined upon is that the other canner 
shall not undersell him. It is a great game and the wonder is 
how it has kept up so long. If you doubt this just make a 
test of your own case. The next time you are told that some- 
—any—canner is selling goods equal to yours in quality at a 
price below yours see if you feel even the slightest twinge of 
doubt in your system. You won’t, for you will believe the re- 
port as if inspired from Heaven, and your whole impulse will be 
to get out and go him one better. It is a fine game for the buy- 
ers, and is undoubtedly the reason why the buyers refuse to take 
the goods except just as they need them, and at their own prices. 
How can they do that? Oh, just send out to their brokers that 
they are in the market at 2%c to 5¢ below quotations—not just 
in those words, of course, but if the market is 77'ec to 20c, they 
will make their offer at 75c. The brokers will comb the mar- 
ket over for the goods at 75c—a weakling will be found, and 
then the newsboys will be rushed out again, as we have shown, 
and soon the whole pack will be in full cry. The canners do 
not seem to know how they are “worked” in this way, and it is 
about time they got their-eyes open. 

The pea situation seems to be in a very precarious condition, 
especially here in the East. Some of the largest canners on the 
Maryland and Delaware Peninsula have had thir crops of peas 
cut down, by the pea louse, from 80 to 90 per cent. That is, 
where they expected 80,000 to 100,000 cases they will get from 
10,000 to 20,000 cases, and then only if they can get at their 
crop very soon. And reports say that the crop will not be ready 
until the latter part of this week, which means that the pea louse 
has had from 10 days to two weeks since the above estimate was 
made to work upon the crop and they may not get even what 
they figured upon small as it is. It is a serious matter when a 
loss of this kind occurs; serious not only to the unfortunate 
canners, but to the whole industry. And Indiana is in line for 
the same kind of troubles. Here a crop is from 10 days to 2 
weeks or more late, and it may be caught, as may also a part 
of the Wisconsin crop. The pea crop and pack are far from 
being made, and it is hard to see how they are to be anywhere 
near normal. 

Let those who are over anxious to sell futures at low prices 
take the lesson of this year’s pea crop and pack to heart: the 
year is a most peculiar one and crops are not coming out as ex- 
pected. If peas have gone wrong so can all other crops; the to- 
mato crop and pack are not made, nor are canned foods items. 

There are few or no changes to record in market prices. The 
market is easy, tending to weakness because of the eagerness 
of holders to sell General business is said to be on the mend 
with prospects very bright, but immediate market conditions are 
dull. 

Tomatoes rule as last quoted, unchanged. 

Corn is dull and tending! lower. 

Peas are holding their own, with promise of advances. 

Fruits are neglected, but show no weakness. 

String beans are in some demand, but are quiet. 

Sweet potatoes are selling at the same prices for both spots 
and futures . 

Spinach has not come up to expectation in receipts and 
pack, either here or in California and the spring season is about 
over in both sections. 


Strawberries are arriving in better quantities but the prices 
remain high and the pack is progressing slowly. In the absence 
of orders the canners find little interest in them and unless there 
is a change in buying there will be a light pack, regardless of 
what the crop may be. 

Cold packed strawberries, with one pound cf sugar to one 
pound of fruit, are selling in this market at 11c per Ib. cooperage 


May 29, 1922 


free. This may be taken as an indication of the lower prices 


prevailing. 


New herring roe is being packed in a small way, but the 
season is about done. No. 2s are selling at $1.65 to $1.70. 
' _ They will shortly start packing peaches in Georgia, but upon 
a limited scale, and the cherry crop will be with us in a fort- 
night, as will also the small fruits generally. We will wait to 
see the crop coming in before venturing an opinion on the out- 
come. 

Canners are getting their factories ready, and while the 


number who will operate will be larger than last year there 
will be a big number missing. 


VALUE OF TRADE ASSOCIATIONS 


; The important services being rendered by the trade asso- 
ciations were brought out in an address delivered by Mr. Alfred 
Reeves, president of the Trade Organization Executives of New 
York before the convention of the National Association of 
Manufacturers in New York City recently, 

He pointed out that the activities of trade associations of 
value to the public include research work which makes for 
mcre scientific use of products, activities relating to more 
prompt delivery of goods, better service, more uniform stand- 
ards of design and material as a basis for comparison; pro- 
tection against untrue or exaggerated forms of advertising, and 
the reformation of unfair trade practices that tend to deceive, 
and finally lower prices for their products. 

“Trade associations have elevated the moral tone upon 
which all business is conducted,’’ said Mr. Reeves. ‘While 
there are many legitimate activities of trade associations of 
primary benefit to their members, and with the public’s benefits 
incidental or direct, there are also dozens of association activi- 
ties that bring direct and concrete benefit to the man on the 
street, and it is this work that will increase or decrease the 
standing of all associations. 

“Some trade associations and open price bureaus which 
have to do with the so-called ‘open priced competition’ are 
under fire, but they are only a small percentage of the 500 or 
more trade associations that have become such an important 
factor in the upbuilding of American trade in this country and 
also in meeting the competition in our struggle for the world’s 
markets. 

“Trade associations are a natural result of the concentra- 
tion of effort toward lower prices for better goods, to the ulti- 
mate broader purchasing power by the public. 

“The trade association of standing does not ask exemption 
from the terms of the Sherman law. no matter what releases 
from this law may be given to the farmer or to labor. I find 
no real business man who does not want to see the funda- 
mentals of the Sherman law continued and its provisions vigor- 
ously enforced. What we need is not more laws, but a vigor- 
ous enforcement of present laws. 

Associations Are Voluntary—‘The trade association is a 
voluntary organization to which all of standing in the same 
line of business are admitted to membership. It is not auto- 
cratic. It undoubtedly supplies the greatest benefits to the 
small manufacturer or dealer. In a vast number of cases it 
does not include some of the biggest manufacturers, which dis- 
om of the suggestion that trade associations make for mo- 
nopoly. 

Public Benefit From Trade Associations—‘‘Think of the 
educational value of the annual exhibitions of silk, cement, 
motor-boats, automobiles, chemicals and other products which 
are made porsible by trade association management. Rela- 
tions with employees, credit bureaus, schools for apprentices, 
expensive research and educational work. publicity and insur- 
ance are among other broad activities of trade associations in 
their relations to the final consumer, 

“There has been much discussion regarding the gathering 
of trade statistics. In many cases these are supplied to the 
Department of Commerce and to the Federal Reserve Banks 
for the guidance of other industries. It may be that some of 
these statistics have been used to the disadvantage of the 
public. 

‘The real test of whether statistics should be gathered and 
distributed rests entirely on the use to which they are put. 
If all statistics could be given to the buyer as well as to the 
seller and also to the United States Department of Commerce, 
there could be little objection raised. 

“In our consideration of trade associations,’ said Mr. 
Reeves, in conclusion, “let us not condemn all because of the 
sins of afew. Rather, let us in our trade association work and 
in our business seek to make the good association better and 
lend our aid to the proper governmental officials in hastening 
the dissolution of those whose activities are in violation of the 


law.”’ 
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Bucyrus Copper Kettles 


have given dependable service to 
hundreds of Canners since 1874. 
Their design assures--- 


SAFETY 
DURABILITY 
ECONOMY 


Our prices will interest you. Get them! 


THE BUCYRUS COPPER KETTLE WORKS CO. 
BUCYRUS, OHIO 


MANUFACTURERS OF | Bucyrus stationary steam jacketed kettles 
Bucyrus tilting steam jacketed kettles 


AUTOMATIC DOUBLE SEAMING MACHINE WITH END FEED. 


This completely automatic machine double seams or crimps ends on all | 
types of round tin or paper cansata rate of 60to75 per minute. It is | 
equipped with automatic end for either straight or curled flanges and has | 
a range of adjustment for 1-4 to 4”’ in dia. by |-?’’ to 6’ in height. The | 
seaming rolls and chucks may be universally adjusted with housings, | 
thereby maintaining perfect alignment when changing for sizes. | 

This Seamer is equipped with brake which is applied automatically | 
when the drive is disengaged. The chuck spindles are equipped with a | 
positive device which prevents bodies or ends from being double seamed 
over the chuck. The high speed bearings are fitted with bronze bushings | 
and all parts subject to wear are of hardened tool steel. 

The machine is not only adapted for sanitary cans, but also may be 
used for general line work and operated in connection with our automatic | 


Beader and Flanger. Our No. 20 Double Seamer is furnished for gallon 
cans and other larger work. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 
7600 South RacineAvenue, Chicago, Illinois. ait 
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-- The Markets -:- 


NEW YORK MARKET 


But Little Life to Market—Cutting Salmon Prices—-Tomatos 
Unchanged—Chain Stores Making Low Prices—New 
Fruit Prices Awaited—Corn Easier—Notes 
of This Big Market, 


New York, May 26th, 1922. 


Spot Market Featureless—As is usual in a week just pre- 
ceeding a holiday, the New York canned foods market was rather 
a dull affair during the week just ending, and there were few 
outstanding developments. 

Practically all of the local canned foods brokerage houses 
will remain closed from Saturday noon this week until Wed- 
nesday morning, an extra holiday having been declared in the 
trade for Monday, the day before Decoration Day. 

Cut Salmon Prices Here—In an effort to stimulate trading 
in salmon, the spot market on reds has been, cut to $2.30 per 
dozen, and on pinks to $1.17% per dozen, representing a deciine 
of 5 and 2% cents, respectively. Salmon weather is just getting 
under way, and canners with unsold supplies of 1921 pack on 
their hands are anxious to clear their holdings in order to find 
out where they stand in regard to 1922 operations. Chain stores 
have been buying a little salmon, but wholesale grocery buying 
has been of limited volume. Seattle quotes the market at 95 
cents on chums $1.05 on pinks, and $2.25 on reds. 

Expect Late Delaware Pea Pack—Recent advices telling of 
damage to the growing crops of canners’ peas in Delaware in- 
dicate to the trade here that packing will be a little late this sea- 
son. As canners have been obliged to revise downward _ thier 
early estimates of 1922 production, few of them are accepting 
cents on chums, $1.05 on pinks, and $2.25 on reds. 

Tomato Situation Unchanged—There have been no changes 
in the Southern tomato situation during the week, and trading 
continues quiet. While the spread between futures and spots 
continues as marked as at the present time, no buyer is willing 
to stock beyond his immediate requirements, as every case of 1921 
pack carried over will mean a loss. The obvious remedy is for 
the Tri-State packers to quit cutting the life out of the market, 
and to name a price that will show them a profit over operating 
expenses, and stick to this price. The 1921 pack of Jerseys is 
about cleaned, up, and while canners quote the market at $4.50 
on remaining supplies, this is an outside figure, and could prob- 
ably be beaten on a firm bid. 

Low Retail Prices on Canned Foods—Chain stores continue 
to lead the procession in offering canned foods at reasonable 
prices. A glance at the price list of one of the larger operators in 
the New York market shows the following offerings: Choice 
quality sugar corn, No. 2 can, 10¢c.; N. Y. pack cut string beans, 
No. 2 can, 12¢c.; No. 1 tall ean sliced peaches, 17¢.; and sweetened 
condensed milk, 9c. per can. Retailers’ prices are considerably 
over these figures in the majority of instances. 

Trade Waiis Opening Prices—The next big move in the 
local market will come with the naming of formal opening prices 
on the 1922 pack of California canned fruits by such packers as 
the California Packing Corporation, Richmond-Chase Co., Hunt 
Bros., Pratt-Low, ete. Most of the buyers are holding off from 
placing future business on California canned fruits until these 
prominent factors have taken price action. It is not expected that 
the canners will be in position to name their prices until well in 
the season, as they are not yet fully posted on the probable cost 
of their raw material. Growers are asking war-time prices for 
their fruits, particularly their apricots and peaches. 

Sardine Situation Complex—The tangle in the sardine game 
is further intensified by the action of one canner in naming a 
price of $2.75 on keyless quarter oils. While these low prices 
serve to demoralize the market to a material extent, they do not 
mean anything, as few of the packers quoting at these low figures 
have much to offer. It is expected that when the market he- 
comes stabilized, a $3.25 price will prevail. 

Shrimp Buying Light—With shrimp canners quoting the 
the market firm at $1.35 on 1s, wet or dry, for prompt shipment 


from the factory, buying here is practically at a standstill. Buy- 
ers have submitted their bids, which by the way are quite a bit 
under the canners’ asking prices, and packers have promptly 
turned them down. The next move is up to the distributors. 

Corn Eases Off—A reduction of 5 cents per dozen to 85 
cents, f. o. b. cannery, is noted on quotations for Maryland stan- 
dard corn, reaching this market from canning sections. “Near 
quality” corn is offered at 80 cents, f. o. b.. but there are few 
buyers in this market who make a practice of handling sub-stan- 
dard corn, as a good part of the business is for private labels. 
Maine canners are generally holding firm at $1.35, f. 0. b. cannery, 
on their 1922 pack. 

Spot Canned Fruits Quiet—Prices on canned fruits in the 
New York market have worked up to such high levels that buy- 
ers generally have called a halt, and are not entering the mar- 
ket for supplies, save in lots of from 25 to 100 cases at a time. 
The market for a time showed symptoms of running away, but 
distributors are not disposed to risk a repitition of a buyers’ 
strike through high prices, having passed through one experience 
of this kind and not desiring a repetition. 

Estimate Tuna Pack—Advices received in the trade here 

from California estimate the prospective pack of tuna fish in 
Southern California at about 600,000 cases, quite an improvement 
over the annual out-turn of the past few years. Several of the 
tuna canners will not operate during the 1922 season, but those 
whose plants will open will increase production. Supplies of 
1921 pack tuna fish offering in this market are not very large 
and prices are firm. 
_ _Brokers Inspect New Liner—Several members of the New 
York brokerage and jobbing canned foods trade visited the new 
White Star liner Majestic upon her arrival on her maiden voyage 
a few days ago. Some of the jobbers were guests at a dinner 
tendered to shippers on board. The new ship is a veritable queen 
of the seas, surpassing anything afloat, both in size and the lux- 
uriousness of her fittings. 

_ Offer New Stringless Beans—Buyers here are getting quo- 
tations from Maryland canneries on futures stringless beans, for 
shipment about July 1st, at 90 cents, f. 0. b. cannery, for foll 
standard 2s in wood ,or 2% cents under this figure in carton 
cases. No. 10s in wooden cases are quoted at $4.00 f. o. b. No. 
2 cut refugee string beans are offered at 90 cents, f. 0. b. can- 
nery in South Carolina. : 

NOTES 

J. B. G. Dickinson, well known in the local canned foods mar- 
ket, has joined the sales staff of Simons, Farrington & Co. He 
will specialize in canned salmon. 

Austin, Nichols & Co. had a good first quarter this year, ac- 
cording to a statement of C. W. Patterson, president, which 
reads: “Our fiscal year begins February 1 and the net sales 
of our grocery houses for the quarter ended April 30 were about 
5 per cent. in excess of sales of last year for the same period, not- 
withstanding that values are on a lower level. We are well 
pleased with the showing made so far this year and look for 
most satisfactory results for 1922.” 

C. H. Bentley, of the California Packing Corporation, was in 
town for a few minutes last week. He stopped over between 
trains, having just come up from Washington, and being bound 
for New Haven to see his son row in a Yale class race. 

The Portland Packing Company has advanced its opening 
prices on lobster to $2.50 for quarters $4.50 for halves and $8.75 
for ones. 

Members of the canned foods trade are interested in Chicago 
dispatches telling of the merger of the Wholesale Grocers’ Cor- 
poration of Chicago, the Western Grocery Go.. of Iowa, and the 
National Wholesale Grocery Co., of Michigan. The merged com- 
pany is known as Durand, MeNeil-Horner Co. Fred C. Letts is 
president; C. C. Virgil, first vice-president; Oscar B. MeGlasson, 
second vice-president: M. I. Horner, Sr., treasurer; Robert J. 
Noulston. secretary, and Frank C. Letts, chairman of the board. 

‘Delicia” canned meats, packed by the Baker Food Prod- 
ucts Co., of Chicago, are getting quite a distribution in New 
York, according to “Willie” Hills, manager of the canned foods 
department of Butler & Sergeant, Inc., local selling representa- 
tives for the Baker line. 

The G. L. Webster Packing Co., of Cheriton, Virginia, has 
started its season’s run on Early June peas, according to advices 
received here by Warmington, Timms & Co. Walter B. Timms 
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is now on a visit to the Webster company. 

The A. & P. Products Co., subsidiary of the Great Atlantic 
and Pacific Tea Company, chain stores, will operate its three 
salmon canneries at Hidden Inlet, Heceta Islands, and Cape 
Edwards, Alaska, this season. 

Of interest to the canned foods trade was the action a few 
days ago of the Board of United States General Appraisers in 
confirming the collector’s assessment at a rate of 25 per cent ad 
valorem under pargrph 216 of the Tariff Law, on imported fish 
in tins packed in oil or tomato. The decision overruled a pro- 
test by Reid, Murdoch & Co., of Chicago, who wanted the goods 
assessed as fish in tin, mot specially provided for, at 15 per cent. 
ad valorem, under paragraph 216, Act of 1913. 

A. A. Pequignot, of North & Dalzell, was a visitor this week 
at the Greenabaum Bros. cannery at Seaford, Del., looking into 
the 1922 pea pack. 

James Dole, of the Hawaiian Pineapple Co., Ltd., is visiting 
in New York, making headquarters with F. S. E. Gunnell Co., 
local representatives of the company. 

Local interests are discussing two large re-sale offerings of 
contracts for 1922 pack Hawaiian pineapple, one involving 15,000 
eases and the other 11,000 cases, each including 15 per cent. 
of grated. The contracts are reported offering at 10 per cent. 
over the opening of the Hawaiian Pineapple Co., Ltd., and 2% 
per cent. over the California Packing Corporation opening, re- 


spectively. 
NEW YORKER. 


MAINE MARKET 


Spots Low and Slow—Apples About Only Thing Left, Even 
Sardines Gone—Future Corn is Selling—Future String 
Beans Well Sold—New Packing of Lobster Now 
Underway—No Blueberry Prices As Yet. 

Portland, Me., May 26, 1922. 
Spot canned foods are very low in quantity, and very slow 
in movement. Apple constitutes the principal interest in Maine- 


Ship Your Canned Goods 
in These BETTER BOXES 


H & D Standard Canned Goods 


Boxes are the perfect con- 


tainers for all canned goods shipments. 
Millions of cans have been shipped in them, 
to all parts of the country and _ they have al- 
ways arrived unscratched, undented and in- 
tact destination. 

H & S Standard Canned Goods Boxes are 
strong, lightweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superitority. 
Write us Today for Samples and 
Prices Stating Quantity Required 
and Sizes and Number of Cans to 
the Box. 


The Hinde & Dauch Paper Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave. 
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¢ Shipping Boxes 
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packed goods, and this item is meeting with little demand in the 
market. There are small holdings scattered among many pack- 
ers, enough to create an impression of competition; and buyers 
are showing interest only when prices are named at less than the 
prevailingg quotations. Five dollars is still valiantly held to by 
several owners of nice stock; other lots are variously quoted at 
$4.75 and $4.50, and at least one is frankly offered “at the mar- 
ket price,” leaving it to the buyer to make the first bid. 

Spot corn is found in one grade only, the extra standard and 
near fancy which has been quoted at $1.20 to $1.30. While there 
is little general interest shown, a few deals have been reported 
during the past week or so, enough to reduce the holdings consid- 
erably. There is no fancy in either Crosby or Bantam of any 
size, nor any straight standard grade. 

Spot sardines are well cleaned up, new goods being used to 
fill current orders. 

Future corn is seliing every day, and prices are much stronger 
row than a few weeks ago. The general quotation is $1.35 in 
wood and $1.32% in fibre, although many buyers yet believe they 
ean pick up what they need on a basis of $1.32% and $1.30. Golden 
Bantam opened at $1.60 and has been very well maintained at 
that price: in fact, at least one packer has been able to secure 
good volume of business at $1.65. No. 10 Crosby at $6.75 and 
Bantam at $8.00 have had good demard. The cold wet weather 
of the past few weeks has tended to retard planting, and may re- 
duce the yield. This is having its effect upon future sales. 

Stringless beans are still offered, though business has been 
pretty good in certain sizes. No. 2 beans at $1.20 and No. 10s 
at $5.00 have had a good reception. No. 10s may be bought in 
12/10 crates instead of 6/10 cases, at a reduction of 25¢ per dozen. 


Apples—There is a marked demand for prices on future 
Maine apple, but no one has gone into the market as yet with any 
fixed quotation. Several packers report that they have SAP or- 
ders enough to take care of their probable pack. The present esti- 
mates on apple yield run about 10 per cent less than last year. 
The pack, however, will be governed by the demand rather than 
the quantity grown. 

Sardines—The conditions are still “unusual,” as they have 
been in the sardine game for several seasons now. New goods are 
going into consumption, but no basic prices have been named by 
the packers. Three dollars and even less have been heard from 


Lightning Box Sealer 


PATENTED NOVEMBER 5, 1918 
Most EFFICIENT, SIMPLE and ECONOMICAL 
Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT 
CAPACITY, 300 PER HOUR 
ADJUSTED TO A WIDE RANGE OF SIZES 
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various markets, while a number of good packers are firm at 
$3.25. Costs are proving high, expenses heavv, and there is an 
actual loss incurred at the price fish have brought so far. 

Lobster—The Maine canners who have lobster interests are 
now “down east” to look after the new pack. The market opened 
last week, and much SAP business has been confirmed at $4.25 for 
halves, $2.65 for quarters and $8.25 for pounds. These are the 
prices named by one of our largest packers, and others have 
fallen into line. It is understood that Bushman & Morrill Co. 
have not as yet put their prices on the market. 

Blueberries—The announcement of future prices on blue- 
berries is usually coincident with the opening of the lobster 
market, but this year lobsters come out alone. The “blossom” 
on berries has been very good in this south-western section of the 
State, but no reports are received as yet from the more northern 
territory, where practically all blueberries are put up. Anyway, 
the entire pack is sold up, on approval contracts; so it makes no 
difference how soon or late this price is announced. 


MAINE. 
CHICAGO MARKET :: 


But Little Buying in This Market—Refusing Futures—Trving 
to Drive Corn Prices Down—Indiana Pea Season Late— 
Changes Among Wholesalers. 

Chicago, May 26, 1922. 

The canned foods market has gone on a temporary vaca- 
tion. Some of the brokers have gone fishing and others are 
playing golf and tennis, and others are organizing picnics. 

Buying is so small and infrequent that it don’t pay to bother 
the buyers. Of course, it is now about the first of June and 
dull business is expected at that period and on until about the 
first of August, but it has not been known to be quite so dull 
as it is just now for many years. 

This is Jargely owing to the refusal of buyers to take on 
futures in corn, tomatoes and some other articles, which feature 
of the business always heretofore furnished the brokers plenty 
of business all through June. Therefore the spot business has 
stopped and there is no future business to be had, and the 
canned foods situation is “not dead, but sleepeth.” 

The flurry in buying standard canned corn at 80c f. o. b. 
eannery for immediate shipment, which was on last week for 
a few days, seems to have subsided and buyers appear to have 
supplied their wants. A few suggest 75c f. o, b. cannery to the 
brokers, but the brokers are afraid to make the offer to their 
canners. 

A big canner from Ohio is here this week calling person- 
ally, with his broker, on the wholesale trade, but it has not yet 
developed what his special mission is. : 

California has named a price on future tomatoes, but the 
prices created no interest. 

Indiana canners will not be able to ship new peas as soon 
as usual this season, as their season is very late on account of 
too much wet weather. 

The Wholesale Grocers’ Corporation, which fs the merger 
of three large Chicago grocery houses made on July 1st last, 
has been reorganized and renamed. It is now Durand-McNeil- 
Horner Co., and this was done in order to perpetuate and pre- 
serve the good will and reputation of the three old and good 
houses which had been established for about fifty years each. 
The name first adopted was found to be a mistake, as it burried 
the identity of the three houses composing the merger. 

The reorganization under the new name brings the big 
house into an alliance with two chains of wholesale grocery 
stores—one in Michigan called The National Grocery Co., and 
the other in Iowa and Missouri, called The Western Grocery 
Co., making it one of their units or links in the chain of 27 
wholesale grocery houses. 

Frank C, Letts, of Chicago, is elected chairman of the 
board of directors, and his son, Fred C. Letts is president, and 
C. G. Virgil, vice-president; then Oscar B. McGlasson is anothe~ 
vice-president; M. L. Horner, Sr., treasurer, and Robert J. Roul- 
ston, secretary. 

The purchasing power of all these combined interests will 
be enormous. Messrs. McGlasson, Horner and Roulston were 
officers of the Wholesale Grocers’ Corporation, and are well 
known to Chicago trade. Frank C. Letts is now president of 
The National Grocery Co., and of The Western Grocery Co., and 
has a national reputation as a business builder and profit maker. 
His son, Fred C. Letts, who is president and general manager 
of The Durand-McNeil-Horner Co., is a young man of fine prac- 
tical experience, having served in many positions in The West- 
ern Grocery Co., and as manager of one of their branch houses. 
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C. C. Virgil, who was elected vice-president of Durand-McNeil- 
Horner Company, is now vice-president of The Western Grocery 
Co., and assistant to Frank C. Letts, president of The National 
Grocery Co. He is a strong man of pre-eminent ability and 
has been with the Western Grocery Company for 27 years, and 
was manager of their Mason City (Iowa) branch for 13 years. 

Altogether the changes in the business are considered to 
add greatly to its strength in every respect and to place the 
newly-named house prominentiy in the forefront of the whole- 
sale grocery business of the United States, 

“WRANGLER.” 
TRADE MARKS DEPARTMENT 

Conducted by National Trade-Mark Company, Washington, D. C. 


The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in iine for ear'y registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ingt.n, D. C., or Bush Building, 1830 West 42nd Street, New York, N. Y., 
trade-mark specialists. 


As an additional service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
t-mplate adopting or registering. 

Caruso, below portrait of Enrico Caruso, deceased. No. 155617. 
Morris Heller, doing business as Venice Importing Co., 
New York City, N. Y. For olive oil. 

River-Side Brand. No. 144931. Memphis Packing Corpora- 

tion, Memphis, Tenn. For smoked meats and lard. 


WANTED—A man who is thoroughly familiar with the 
manufacture of High Grade Italian Style Tomato Paste, to take 
charge of a plant excellently equipped to put up this product. 


In replying state age, experience and give references. Address 
Box B-972, care of The Canning Trade. 
WANTED—Second-hand Catsup Filler. Write 


make, full description and price to Robb-Ross Com- 
pany, Sioux City, Iowa. 
FOR SALE—Quick Delivery— 

4 New Langenkamp “Cook-More” Koils. 

4 New Steam Traps. 

4 New 1,000 Gal. Pulp Tanks. 

Wire or write for bargain prices. 

A. K. Robins & Co., Baltimore, Md. 


BROKERS WANTED 


Brokers who can hook up with a live wire, who can themselves 
deliver a hot spark, who cut the corners on two wheels with 
cut-out wide open, who laugh at the traffic cop and keep on 
going, who do not mire up in the mud of pessimism, who can 
pull a buyer through the muck of depression and have him sign 
on the little dotted line---if that animal still lives, breathes and 
has his being, we want him now. Have 30,000 cases No. 3 
Spot Tomatoes to move in 60 days. Price right. Too right. Not 
ashamed to tell you--$1.40 f. 0. b. Virginia factory. Wire, Phone, 


Radio, or write--- 


VIRGINIA TRADING CO., 
Christiansburg, Va. 
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TLANTIC CANS 
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LOWEST PRICE 
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Syrup Refiners 
Milk Canners 


Lard and Compounds 
Peanuts and Peanut Products 


Powdered Mik 
Fresh Oysters 
Paints 

Jobbers’ Friction 
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Our large production assures prompt 
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Our co-operation increases YOUR sales. 
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CALIFORNIA MARKET 


Crops in Good Condition Despite Peculiar Weather—Cherry 
Crop but Half Normal—New Prices Announced on 
Plums—Advertising Campaign on Pineapple 
—Demand for Olives Increasing 

—Coast Notes. 


San Francisco, May 26, 1922. 


Crops—Unsettled weather conditions are the rule through- 
out California, but most crops are in good shape, despite the 
late spring and low temperatures. The light rain of a week 
ago was followed by a few days of warm weather, with the 
thermometer in some sections of the State touching the cen- 
tury mark, but it became cool again, and showers are falling 
in places. Some field crops are thriving under present condi- 
tions, while others, such as beans and tomatoes, are being held 
back by the cold weather. Fruits are generally in fine condi- 
tion, although from two weeks to a month laier than usual. 


Cherries—The California Cherry Growers’ Association has 
announced prices on Royal Anne and other cherries for canning 
purposes at $9.20 per hundred pounds, f, o. b. shipping point. 
At the same time it announced that the crop of canning cher- 
ries in this State is only 50 per cent of the normal. Cherries 
are now being offered quite freely in the fresh fruit markets, 
and will be leaving for the East in carload lots within a week, 
but it will be some time before a surplus available for canners 
is to be had. 


Plums—Prices have been announced on canned plums by 
several concerns operating in California and Oregon, notwith- 
standing the fact that the size of the crop is still a matter of 
conjecture, while on other crops it is fairly well determined. 
“For shipment out of San Francisco prices are $1.32% for No. 1 
tall, $1.60 for No. 2, $2.10 for No. 2%, and $6.70 for No. 10. 
Slightly lower prices prevail for Oregon pack goods. 

Pineapple—The national advertising campaign on crushed 
and grated Hawaiian pineapple that is to be launched the first 
of July, and continued for about nine months promises to be 
one of the most extensive ever centered on a single food prod- 
uct, It is designed to show that canned pineapple can be se- 
cured in a convenient crushed and grated form, and to offer 
suggestions for its use which will increase the demand for the 
fruit in this form. Chain-store operators have been meeting 
with considerable success in handling crushed and grated pine- 
apple, and grocers in general are giving it more attention than 
formerly. The differential in price is expected to be quite a 
factor in stimulating its movement. 

Olives—The increase in the demand for California ripe 
olives is very gratifying to California growers and packers, and 
there is a general feeling that the industry is back on its feet 
again. The standards adopted by the California Olive Asso- 
ciation at its annual meeting in San Francisco last month lack 
a few finishing touches, a few matters of percentages having 
been left to the board of directors to settle, following some 
experimental work. Tests for maturity were outlined, to guide 
growers in picking the fruit, and it was specified that black 
and dark-brown olives should be packed in separate containers, 
though sold without any difference in price. Mixed shades and 
fruit of a light brown will be sold as second quality. Sets of 
color plates will be distributed among packers to enable them 
to grade their fruit properly. First-grade olives must contain 
not more than a certain percentage of soft olives, or fruit which 
sticks to the pit, or fruit which shows any sign of external 
blemish, these percentages being the ones to be determined 
later. Labels must bear a statement of the grade of the fruit 
according to size, this statement to appear in clear fourteen- 
point type, and it is recommended that the variety of olives 
also be mentioned. The following scale has been adopted for 
Mission and Manzanillo olives: Small, olives running from 120 
to 150 per pound and averaging 135; medium, 105 to 120 per 
pounds and averaging 113; large, 90 to 105 per pound and 
averaging 98; extra large, 75 to 90 per pound and averaging 
82; mammoth, 65 to 75 per pound and averaging 70; giant, 
55 to 65 per pound and averaging 60, and jumbo, 45 to 55 per 
pound and averaging 50. Standard containers have been des- 
ignated, doing away with some sizes, those adopted being No. 
10 tins, filling 68 oz.; tall cylinder quarts, filling, 18 oz.; tall 
cylinder pints, filling 9 oz,, and the Buffet cylinder, filling 5 oz. 
Labels will display cuts showing the approximate size of the 
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Olives in the container and the approximate number of olives 


in each can will be printed on them. Shipping cases will bear 
the name of the variety of olive to prevent confusion. Olive 
packers have bitten off quite a mouthful in adopting these 
standards, but it is a step that should have been taken years 
ago and one that cannot fail being of a great value to the 
industry. 


Coast Notes—A Canners’ Day Luncheon was featured by 
the California Development Association at its weekly gather- 
ing at the Palace Hotel on May 18th, the program being given 
over entirely to the canning industry. F. E. Booth, head of the 
F. E. Booth Company, packers of fish, fuits and vegetables, was 
chairman of the day, and gave some interesting figures regard- 
ing the size and value of the pack of fruits and vegetables 
packed in this State annually. If the 17,000 carloads packed 
each year were made up into one continuous train it would 
be one hundred and fifty-five miles in length. he said. The 
fruit and vegetable industry, he pointed out, brought returns 
to this State each year exceeding the $140,000,000 mark in 
vdlue, which tops even the petroleum industry. Preston Mc- 
Kinney, vice-president of the Canners’ League of California. as 
well as secretary of this organization, spoke briefly on the work 
of the league and its efforts for the upbuilding of the State. 


The licenses of seven fish canners in Southern California 
have been suspended for a period of ninety days by the State 
Fish and Game Commission for the violation of regulations by 
which packers may make use of only 25 per cent of their total 
catch of fish for the manufacture of fertilizers, or similar 
products. The concerns affected are the Nielson & Kittle Can- 
ning Co., the Coast Fish Company, the Stafford Packing Com- 
pany, the Pacific Marine Products Company, the Toyo Fish- 
eries Company, the. Van Camp Sea Food Company and the 
White Star Canning Company, all of San Pedro and Long 
Beach, 


The plant of the Lewis Canning Company, at Camarilo, 
Cal., has been purchased by the California Fruit Confection 
Company. Apricots will be packed there this season by apn- 
other firm which has leased the plant for this purpose. 


The Lewis County Canning Association has leased its plant 
at Chehalis, Wash., to D. W. Bush. 


The Umpqua Valley Canning Company has been incor-: 
ported at Roseberg, Ore., with a capital stock of $25,000, by 
Frank J. Norton, A. J. Geddes and George Neuner, Jr. 


“BERKELEY.” 


PLANTING SWEET CORN 


Is cross-pollination possible between yellow and white 
varieties of sweet corn, and is it something to be guarded 
against where the two varieties are planted close together? 


This inquiry was received recently by the National Can- 
ners’ Association Bureau of Raw Products Research from a 
canner in New York State, and it may be that the same ques- 
tion has occurred to canners in other places. 


Where white and yellow sweet corn varieties are planted 
close together there is a possibility of trouble with the white 
one. Sweet corn is principally wind-pollinated, and with white 
and yellow varieties the yellow is dominant in the first gen- 
eration cross. This means that white varieties, if exposed 
to pollination by yellow ones, might show some yellow kernels. 
Yellow varieties, if pollinated by white, would not show any 
white kernels in the first generation. If the first generation 
cross were used for seed, however, mixtures would be likely 
to show the second year. 


Seedsmen sometimes grow white and yellow sweet corn 
in neighboring plots, and cut the outside eight or ten rows on 
each for feed. It is advisable, however, to plant the two varie- 
ties as far apart as possible. 


The possibility of this cross-pollination might also be 
guarded against to some extent by arranging the planting so 


that the white corn is on the side from which the prevailing 
winds of summer come. 


A. G. HAYES 
-:- CANNED FOODS BROKER =-:- 
- 408 Stewart Building Cor. Gay & Lombard Sts. 
BALTIMORE, MD. 
Phone, Plaza 4649 


Quality accounts solicited Particularly Tomatoes 
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MOOTH running, correct in design, accurate and true to pitch, Caldwell gears 

are bound to please you. We make all types—machine-molded, cut tooth, 

mortise gears, worm gears, etc. Learn more about Caldwell—Link-Belt service. 
Let us figure with you next time you are in the market. 


H. W. CALDWELL & SON CO. Link-BELT COMPANY, OWNER _ 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 
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HIGH SPEED AUTOMATIC SANITARY 


Bliss Gang Slitter No. 225. 


This Bliss No. 225 Gang Slitter is designed 
and built so that it “‘euts dead true’’ and we 
guarantee it. {tcuts every piece of tin stock 
to correct size, perfectly square and true. 
This eliminates many troubles in subsequent 
operations. No curved blanks. 


There are over 800 of these machines in oper- 
ation saving money every day for their owners. 
Some shops operate as many as 29. 


What slitters do you use? For maximum 
of service and efficiency you need the Bliss No. 
225 Gang Slitter. 

Specialist’s Cure for Can Making Ills 


Bliss Gang. Slitter No. 225 In Production. Bliss Automatic High-Speed Can Machinery. 
Use daily as directed 


E. W. BLISS CO. XA vores BROOKLYN, N.Y., U.S. A. 


L AND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES | Deane Bide. Bao hr Bidg. Peoples Gas Bldg. Keenan Bidg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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FEDERAL CHILD LABOR TAX LAW HELD INVALID 
To All Canners: 


In Bulletin No. 87-A attention was called to the regula- 
tions under the Federal Child Labor Tax Law, and the require- 
ments for certificates of ages were fully set out. 

In a recent decision of the United States Supreme Court 
this law has been declared invalid. Members of the canning 
industry will, therefore, be governed in the employment of 
minors by the laws of their respective States, with which can- 
ners will doubtless wish to familiarize themselves. 

Below are extracts from the decision delivered by Chief 
Justice Taft. 

“The law is attacked on the ground that it is a regulation 
of the employment of child labor in the States—an exclusively 
State function under the Federal Constitution and within the 
reservations of the Tenth Amendment.” * * # 

“It provides a heavy exaction for a departure from a de- 
tailed and specified course of conduct in business, That course 
of business is that employers shall employ in mines and quar- 
ries, children of an age greater than sixteen years; in mills 
and factories, children of an age greater than fourteen years, 
and shall prevent children of less than sixteen years in mills 
and factories from working more than eight hours a day or six 
days in a week. If an employer departs from this prescribed 
course of business, he is to pay to the government ‘one-tenth 
of his entire net income in the business for a full year. The 
amount is not to be proportioned in any degree to the extent 
or frequency of the departures, but is to be paid by the em- 
ployer in full measure whether he employs five hundred chil- 
dren for a year, or employs only one for a day. Moreover, if 
he does not know the child is within the named age limit, he is 
not to pay; that is to say, it is only where he knowingly departs 
from the prescribed course that payment is to be exacted. 
Scienters are associated with penalties, not with taxes. The 
employer’s factory is to be subject to inspection at any time 
not only by the taxing officers of the Treasury, the department 
normally charged with the collection of taxes, but also by the 
Secretary of Labor and his subordinates, whose normal function 
is the advancement and protection of the welfare of the work- 
ers. In the light of these features of the act, a court must be 
blind not to see that the so-called tax is imposed to stop the 
employment of children within the age limits prescribed. Its 
prohibitory and regulatory effect and purpose are palpable. 
All others can see and understand this. How can we properly 
shut our minds to it? 

“Tt is the high duty and function of this Court in cases 
regularly brought to its bar to decline to recognize or enforce 
seeming laws of Congress dealing with subjects not entrusted 
to Congress, but left or committed by the supreme law of the 
land to the control of the States.”” * * 

“Out of a proper respect for the acts of a co-ordinate 
branch of the Government this Court has gone far to sustain 
taxing acts as such, even though there has been ground for 
suspecting from the weight of the tax, it was intended to de- 
stroy its subject. But in the act before us, the presumption 
of validity cannot prevail, because the proof of the fontrary is 
found on the very face of its provisions.” * * 

“The case before us cannot be distinguished from that of 
Hammer vs. Dagenhart, 247 U, S. 251. Congress there enacted 
a law to prohibit transportation in interstate commerce of 
goods made at a factory in which there was employment of 
children within the same ages and for the same number of 
hours a day and days in a week as are penalized by tthe act 
in this case. This Court held the law in that case to be void.” 
* 


“In the case at the bar, Congress, in the name of a tax 
which on the face of the act is a penalty, seeks to do the same 
thing, and the effort must be equally fntsie.” * ¢ 

“So here the so-called tax is a penalty to coerce aeithe of 
a State to act as Congress wishes them to act in respect of a 
matter completely the business of the State government under 
the Federal Constitution.” * * 


“The Court said that the act’? (the Narcotic Drug Act in 
U. S. vs. Doremus) ‘‘could not be declared invalid just because 
another motive than taxation, not shown on the face of the act. 
might have contributed to its passage. This case does not 
make against the conclusion we have reached in respect to the 
law now before us. The Court, there, made manifest its view 


that the provisions of the so-called taxing act must be naturally 
and reasonably adapted to the collection of the tax and not 
solely to the achievement of some other purpose plainly withiu 
State power. 

“For the reasons given, we must hold the Child Labor Tax 
Law invalid and the judgment of the District Court is affirmed.” 


NATIONAL CANNERS’ ASSOCIATION, 
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“SWELLS” MUST BE CAREFULLY SORTED OUT 

Section 7 of the U., S. Food and Drugs Act reads: ‘An 
article of food ‘shall be deemed to be adulterated * * #* 
if it consists in whole or in part of a * * * decomposed 
* * vegetable * * °°” 


In the case of corn, all swells and ‘‘flat sours’’ are decom- 
posed within the meaning of the act, and all shipments should 
be very carefully examined for the purpose of eliminating them 
before delivery for shipment is made. Technically, one spoiled 
can in an interstate shipment renders the shipment illegal and 
may legally subject the shipper to prosecution or the goods to 
Federal seizure. 

While it is apparent that Federal Food Officials give due 
consideration to the fact that spoilage is not entirely prevent- 
able, they do not tolerate spoilage when in excess of that nor- 
mally resulting from good cannery practice. 

The evidence of spoilage losses is so apparent that canners 
should start now to eliminate them from this year’s pack. The 
rules are few, but they must be carefully observed: 

1. A clean plant. 

2. Fresh. clean corn. 

3. Careful trimming and thorough washing with clean 
water. 

4. Good cans and covers. 

5. Fill at or above 190 degrees, and get cans into retort 
before they can cool. 

6. Every can should have a perfect seam on both ends. 

7. Give a retort cook of not less than 80 minutes at 250 
degrees after the retort is up to temperature. 

Cool cans below 100 degrees before stacking or casing, 

9. Stack in open piles. 

10. Handle cans so as not to strain seams. 


Spoilage is a preventable factory loss; it is a direct finan- 
cial loss to the canner. Spoils reaching the buyer are visible 
evidence of the packer’s lack of proper control. Spoils reach- 
ing the consumer means loss of consumer demand. 


NOW IT IS “JUDGE” ELI FRANK 


The Counsel for the Canned Goods Exchange Member of the 
Supreme Bench, 


For years Mr. Eli Frank has been counsel for the Canned 
Goods Exchange, liked and admired by all the industry, and 
the news of his high honor came to them with real pleasure, 
because they know he is well worthy of the honor. Monday 
(May 22) afternoon’s papers made the announcement in head- 
lines as follows: 

Eli Frank for Supreme Bench 
Eli Frank will be appointed a member of the 

Supreme Bench of Baltimore City by Governor 

Ritchie, to succeed Judge Dobler. The appointment, 

which will be announced tonight. will be accepted by 

Mr. Frank. 


We merely voice the feelings of all who know him when 
we say: ‘Congratulations and best wishes.” 


Cc. L. TATE & CO. HAVE BIG FIRE 


Charles L. Tate, of the firm of Charles L. Tate & Co., of 
Arnold’s Station, Md., whose large warehouse, together with 
much machinery, equipment of his canning factory, canned 
foods. etc,, was destroyed by fire on the night of April 26, said 
that the loss is $28,000, with insurance of $20,000. 

The fire was first discovered by Mr. Tate between 9.30 and 
10 o’clock. He said he had retired for the night, and before 
he could dress, which was less than five minutes, practically 
the entire building was in flames. There was much inflam- 
mable material in the structure, Mr. Tate said, including $3,000 
worth of labels for canned foods. The building was 50 by 120 
feet. 


The fact that the building was entirely of frame construc- 
tion, coupled with the quantity of materials stored in it, made 
the blaze a spectacular one, and the reflection could be seen 
for miles around the countryside. 

Caruso, above portrait of Enrico Caruso, deceased. No. 156932. 

Southern Olive Oil Co., Inc., N, Y. City, N. Y. For olive oil. 
Sky Brand, above picture of rising sun bearing words: ‘‘Ster- 

ilized Evaporated,’’ and a panel on either side. No. 

156825. Crown Margarin Co., Inc., St. Louis, Mo. For 

evaporated milk. 

Caruso, above portrait of Enrico Caruso, deceased. No. 152269. 

Raffaele Martorelli, N. Y. City, N. Y, For olive oil. 

Aida, with a picture of Aida within an oval. No. 154531. G. 

Rossano & Bro., N. Y. City, N. Y. For olive oil. 
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TIME IS GETTING SHORT! ! 


Please bear in mind the Pea Pack 
is just around the corner, 
and you had 
better send 
in that 
order 
for 


GRADERS and REPAIR PARTS. 


The Sinclair-Scott Co., 
Wells & Patapsco Sts 
Baltimore, Md. 


THE CANNING TRADE 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 


MACHINE CO. 


Inc. 
1404-1410 


THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


Good PRODUCT plus an 


attractive “GAMSE 


your Can— 


properly displaye 
spells “SUCCESS” 


We ‘operate LITHOGRAPHIC 

High Speed Offset Presses—than any 
house in Baltimore and can save you 
MONEY on your Labels. Write Us 


GAMSE BRO. 


_LITHOGRAPHERS 


amse Building, BALTIMORE, MD. 
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DR. A. G. MeCALL, MARYLAND EXPERIMENT STATION, 
MAKES RECOMMENDATIONS FOR GREATER 
RETURNS FROM FERTILIZERS 

Most Maryland farmers—82 out of every 100, according 
to the last U. S. Census figures—use commercial fertilizers. 
They use a considerable quantity of them, too—about 136 
pounds for each of the ,136,728 acres of improved land in the 
State, compared to less than 100 pounds for Virginia, about 
150 pounds for Georgia, 290 pounds for North Carolina. and 
a little over 400 pounds for South Carolina. 

In Bulletin No. 247, Dr. A. G, McCall, of the Maryland 
Experiment Station, explains how important it is that, before 
purchasing his fertilizer, the farmer should consider not on!y 
the requirements of his soil and crops, but also the composi- 
tion of the fertilizer itself—i. e.. the quantity of plant food 
elements it contains and the materials from which it is made. 
An interesting and valuable table <hows the correct analysis 
to use for the common crops on the principal types of soil in 
the State. 

Dr. McCall also discusses the proper fertilizer treatments 
for the different soils, and gives, in detail, experimental results 
and recommendations for the fertilization of tobacco, truck and 
garden crops and orchards. 

He states that 800 pounds per acre of a 4-10-6 fertilizer 
practically doubled the yield of tobacco, and that “by the sys- 
tematic growth of green manuring crops and the use of 1,560 
to 2,000 pounds of a 5-8-6 fertilizer annually, the truck grower 
should be able to operate successfully where only a very limited 
amount of stable manure is available.” 


DO AVERAGE YIELDS PAY PROFITS? 


The average corn yield for the United States is 26.6 bushels 
per acre. Even in a poor corn year that rate of production 
would spell an actual loss on the crop. 

Time was when a man planted all the land he could ac- 
quire in corn or wheat, and, letting nature take its course, in 
a few months reaped an extensive and more or less bountiful 
harvest, But the full and unblushing exploitation of our soii 
fertility resources is nearing its end, and the spectre of soil 
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exhaustion and declining yields is casting its shadow over what, 
for half a century, has been the world’s principal food-produc- 
ing area. The acre yields of corn and wheat. especially in the 
Middle West, are falling away, and it is interesting to note that 
the experiment :tations already have in progress experiments 
to determine the best methods of conserving fertility, incras- 
ing yields and reducing production costs. 

Of course, the Eastern States have had this question to 
deal with for many years, and an indication of what can be 
done is revealed by records compiled for 36 farms in one Ohio 
county by coil management experts of Ohio State University. 

The average size of the 36 farms was 65 acres, the aver- 
age value of the crops per farm $2,855. and the average ex- 
penditure for manure and fertilizer, $130. On the five most 
profitable farms an average of $3,445 worth of crops was pro- 
duced on 62 acres, with an average expenditure for manure 
and fertilizer of $226. This means that an additional $96 for 
fertilizer produced an additional $590 worth of crops. 


DIGEST OF PROPOSED AGRICULTURAL CREDIT 
LEGISLATION 


(Based on Summary Published in Congres:ional Record of 
May 9th, 1922.) 

Anderson Bill (H. R. 100058).—This bill proposes to 
amend the Federal Farm Loan Act by establishing a farm 
credits department in each Federal land bank, said depart- 
ment to be authorized— ; 

(1) To discount for any national or State bank, trust 
company, etc., any paper, the proceeds of which have been ad- 
vanced or used in the first instance for the raising or marketing 
of live stock. 

(2) To make direct loans to any co-operative association 
organized under State laws and composed of persons engaged 
in producing staple agricultural products, such loans to be 
secured by warehouse receipts. 

(3) To sell any such loans or discounts made, and to 
issue and sell debentures secured by notes or other obligations 
representing loans or diccounts made by it, 


The farm credits departments created shall each have a 


capital stock of $1,000,000, all of which shall be subscribed 


Greater Baltimore. 


of you in every way. 


FOR 


Two Million Tomato Plants 


From Selected Seed of New Stone, Red Rock and 
Sprayed three 
shipping. Place your order with us, we will take care 


Pulled, packed and shipped right~every day at $1.50 per 1000. 


before 


times 


CALEB BOGGS & SON’S 


Tomato Plant and Seed Specialists 


PHONE, 724-R5 Dover. 


| Cheswold, Del. 
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SOUTHERN 


Sanitary Cans and Service, coupled with closing machines -- un- 


surpassed in performance -- make an Automatic Unit no Canner 
should be without. 


Our continued success reflects an unremitting effort to furnish more 


value for the money -- both in quality and service -- than is usually 
rendered by Can Manufacturers. 


We offer every advantage other Manufacturers claim -- and just 
a little bit more. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


With This One Machine 
You Can Fill 


Preserves - jelly - mustad - mayon- 
naise - syrups - apple-butter and all 
similar products. 


Two pistons - one rotary valve - do the 
work and give you— 


Greater accuracy and cleanliness 
of filling than has ever been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You can fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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and held by the Government of the United States. 

Although the financial operations and respensibilities of 
these farms credits departments are to be kept separate from 
those of the regular Federal land banks, appraisers of such 
banks are required to examine and report upon agricultural 
products covered by warehouse receipts serving as security for 
loans, and to report upon the condition of any such co-operative 
avsociation to which loans are to be made. 

Norbeck Bill (S. 3499).—This is a bill to provide credit to 
secure the successful production and profitable and orderly 
marketing of agricultural products and live stock in the United 
States by the creation of a corporation to be known as the 
“National Farmers’ Finance Union,” to take over the assets of 
the War Finance Corporation, with full authority to conduct its 
business as the business of the union. 

The provisions of this bill are practically identical with 
the provisions of the amended War Finance Corporation Act, 
except in one or two important respects. 

(1) The powers conferred by Sections 21 and 22 of the 
War Finance Corporation Act, with respect to advances to 
banks, exporters and dealers, to assist in financing domestic 
products for export, are carried into this bill and made ap- 
plicable to direct loans by the union to any person or associa- 
tion producing, dealing in, or marketing agricultural products 
in the United States, for the purpose of assisting in carrying 
such products until they can be manufactured, or processed, or 
sold for domestic consumption or otherwise in an orderly man- 
ner. 

(2) The provisions appearing in Section 24 of the War 
Finance Corporation Act, authorizing the corporation to pur- 
chase, sell or otherwise deal in acceptances issued by banking 
corporations organized under Section 25 (a) of the Federal 
Reserve Act, in case such purchase of acceptances be made 
for the purpose of assisting in financing the exportation of 
domestic products to foreign countries, has likewise been en- 
larged by the Norbeck Bill so as to permit the purchase by the 
union of Edge law corporation acceptances, for the purpose 
of assisting in financing the domestic marketing of staple agri- 
cultural products. 

Of the four directors of the union provided to be appointed 
by the President, two are required to be bankers residing in 
agricultural communities and two agricultural or live-stock 
producers. 


The bill provides that the reserve profits of the union shall 
be set aside and used to retire the stock of the union, and that 
when all such stock shall have been retired, the union shall be 
converted into a co-operative financial institution. 

Simmons Bill (S. 3578).—This is a bill to provide credit 
facilities for the preservation and development in the United 
States of the agricultural industry, including live stock, and 
for other purposes, by the establishment of a complete system 
of rural credits machinery under the title of ‘Agricultural 
Credits Acts of 1922,’ 


Provisions of special interest include the creation of a 
corporation to be known as the ‘‘National Agricultural Credits 
Corporation.,”’ to be composed of the Secretary of Agriculture 
and four additional directors to be appointed by the President; 
not more than two of said directors to be of the same political 
party, and one of which shall be chosen from each of the four 
geographical districts or regions into which the country shall 
be divided for that purpose; said corporation to have succes- 
sion for a period of fifty years, to have its principal office in 
the City of Washington, D, C., with agencies located in such 
cities or towns in the United States as the directors of the 
corporation may prescribe. 

The original capital stock of the corporation, $50,000,000, 
is to be subscribed by the United States and paid for and re- 
duced by the retirement of the capital stock of the War Finance 
Corporation, and the transfer and liquidation of the assets of 
the latter. 


In conformity with the general purpose of the bill to meet. 
the present-day need for a distinct credit structure through 
which the agricultural and live-stock industries of the country 
ean be adequately financed, provision is made for admissicn 
to membership in said agricultural credit system of the follow- 
ing three classes of eligible corporations: 

Class A—National and State banks, trust companies or 
other banking corporations with a paid-in capital of not less 
than $20,000. 

Class B—Incorporated live-stock or agricultural loan com- 
panies with a combined capital and surplus of not less than 
$100,000, the principal business of which corporations shall 
consist in making loans for agricultural or live-stock purposes. 

Class C—National agricultural credit unions created by 
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Federal charter in the manner and for the purposes pre- 
scribed by the Agricultural Credits Act, the capital stock of 
such unions to be not less than $25,000. 

Certain requirements for admission are defined, as well as 
the rights and privileges accorded to each class of membership. 

In addition to the advances provided for the three classes 
of members above referred to, the National Agricultural Credits 
Corporation may make loans to any co-operative association 
organized for the purpose of marketing the agricultural prod- 
ucts of its members, such loans to be made upon the promis- 
sory note of the association, secured by a satisfactory margin 
in commodity paper or receipts representing staple agricultural 
products pledged or conveyed thereby. 


IMPORTANT DECISION REGARDING LABELING 


May 17, 1922. 
To All Canners: 


The United States Supreme Court has recently rendered a 
decision which should be of great interest to canners on ac- 
count of its application to the labeling of all manufactured 
products. We are, therefore, enclosing a copy of a letter from 
Judge Covington, counsel of the National Canners’ Association, 
giving his opinion regarding the application of this decision 
to the labelng of canned foods. 

Very truly yours, 
NATIONAL CANNERS’ ASSOCIATION. 


COVINGTON, BURLING & RUBLEE 


May 6, 1922. 
Mr. Frank E, Gorrell, Secretary, 
National Canners’ Ascociation, 
Dear Mr. Gorrell: 


I am writing to answer your letter of April 27th, asking 
my opinion on the questions raised by the recent decision of 
the United States Supreme Court in the’case of the Federal 
Trade Commission vs. Winsted Hosiery Company. 

In this case the Winsted Hosiery Company had been brand- 
ing or labeling the cartons in which its underwear was sold as 
“Natural Merino,” “Gray Wool,’ ‘‘Natural Wool,” ‘Natural 
Worsted,” or ‘‘Australian Wool,” when none of the underwear 
in question was all wool. The Federal Trade Commission 
thereupon entered an order for them to 

“cease and desist from employing or using as labels 

or brands on underwear or other knit goods not com- e 

posed wholly of wool, or on the wrappers, boxes or 

other containers in which they are delivered to cus- 
tomers, the words ‘Merino,’ ‘Wool,’ or ‘Worsted,’ 
alone or in combination with any other word or 
words, unless accompanied by a word or words desig- 
nating the substance, fiber or material other than 
wool of which the garments are composed in part 

(e. g., ‘Merino, Wool and Cotton’; ‘Wool and Cotton’; 

‘Worsted, Wool and Cotton’; ‘Wool, Cotton and Silk’) 

or by a word or words otherwise clearly indicating 

that such underwear or other goods is not made 

wholly of wool (e. g., part wool).” 

It was held by the Supreme Court that the Commission 
was justified in its conclusion that the practice constituted an 
“unfair method of competition’’ within the prohibition of Sec- 
tion 5 of the Federal Trade Commission Act, and the order 
of the Commission was sustained. 

This raises sharply the question whether the Federal 
Trade Commission will take jurisdiction in cases involving 
misbranded foods, in view of the fact that the Food and Drugs 
Act has specifically defined the meaning of the term ‘“mis- 
branded,’’ and has provided a machinery for its detection and 
the punishment of the persons guilty thereof, As the enforce- 
ment of this act is, being efficiently performed by another 
branch of the Government, it is not to be expected that the 
Federal Trade Commission will generally enter the field of 
food-misbranding cases. 

The view has been expressed that the Federal Trade Com- 
mission has no jurisdiction in such cases, on the theory that 
the enforcement of the Food and Drugs Act has been given to 
others. As to this, however, I am not in accord. The Federal 
Trade Commission Act gives the Trade Commission power to 
enter an order to cease and desist in cases of ‘‘unfair competi- 
tion.’’ I should think this is simply an additional means of 
preventing unfair competition, and that the fact that a person 
or corporation is violating some other law and is amenable to 
some other arm of the Government would not prevent the same 
act from being an act of unfair competition. For example, it 
can well be imagined that an act of unfair competition which 
is amenable to the jurisdiction of the Federal Trade Commis- 


— 
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CANNERS BASKETS BUCKETS 


FOR PEAS, BEANS and Etc: 


A. K. ROBINS & CO., Baltimore, Md. 


( BOB SINDALL ) 


Special Square Wire Baskets for peeling Tomatoes. 


Beans, etc. 


Enameled Buckets 
all sizes 


i i be tc., all si 
Special Prices for early orders. Perforated Galvanized Buckets for blanching peas, beans, etc., all sizes. 


his time for future delivery and take ad- 


Place your orders at t ! 
vantage of low prevailing prices --- A. K. Robins & Co., Baltimore, Md. 


Manufacturers of canning machinery and supplies. 
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' Wire Blanching Baskets, for Peas, 
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sion may also be a violation of a criminal law of a State, or the 
Federal Government, or be a violation of a municipal ordi- 
nance, an infringement of a patent, trade-mark or copyright. 
or in some other way invite punishment by some other agency 
of the Government, but that such act would not for this reason 
be any the less unfair competition. In the same way I should 
say that a violation of the Food and Drugs Act might consti- 
tute unfair competition. 


My opinion is strengthened by the fact that Section 5 of 
the Act reads: 


“The Commission is hereby empowered and di- 
rected to prevent persons, partnerships, or corpora- 
tions, except banks, and common carriers subject to 
the acts to regulate commerce, from using unfair 
methods of competition.”’ . 


It will be noted that banks which come under the juris- 
diction of the Federal Reserve Board and carriers which come 
under the jurisdiction of the Interstate Commerce Commission 
are excepted. The inference is that there are to be no other 
exceptions, and that the Federal Trade Commission may aci 
in all other cases including those relating to unfair methods 
of competition involving the misbranding of food. 


Congress having defined ‘‘misbranded”’ in the Food and 
Drugs Act, the point could theoretically be made that this indi- 
cated the intent of Congress as to what should and what should 
not be construed ‘“‘misbranded,” and that in taking up cases 
involving only the misbranding of foods, the Federal Trade 
Commission would have to follow the definition made by Con- 
gress. This would not really affect the situation, however, for 
it is hard to conceive of the Federal Trade Commission pro- 
ceeding in a misbranding case which did not fall within the 
definition of the Food and Drugs Act. For example, the Fed- 
eral Trade Commission would not be likely to institute a mis- 
branding complaint which did not in effect state that the food 
was “labeled or branded so as to deceive or mislead the pur- 
chaser’’—to quote only a short part of the very comprehensive 
definition of misbranded contained in Section 8 of the Food 
and Drugs Act. It must also be remembered that false adver- 
tising is considered an unfair method of competition and comes 
under the jurisdiction of the Federal Trade Commission, There 
might be false advertising of foods which might not involve 
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adulteration or misbranding and might not come under the 
Food and Drugs Act at all. 

It would seem to be a reasonable expectation that the 
Commission will not interfere with the ordinary misbranding 
case where the misstatement is on the package, but where the 
offense is one of advertising contained in newspapers, etc., 
rather than misstatements on the package itself, the Federal 
Trade Commission will interfere. But often both of these 
elements will be present. The case of Royal Baking Powder 
Company vs. Federal Trade Commission, just decided May 1, 
1922, in the United States Circuit Court cf Appeals, will serve 
as an indication of what the Federal Trade Commission can do. 

In this case it appeared that the Royal Baking Powder 
Company and its predecessors had been for sixty years adver- 
tising Dr. Price’s cream baking powder as a cream of tartar 
baking powder. This baking powder had become very well 
known to the public under that name, and the sellers had con- 
tinually emphasized the wholesomeness and food value of 
cream of tartar and had maintained that the phosphate used 
in other baking powders was unwholesome and dangerous as 
an ingredient. In 1919 the price of cream of tartar had gotten 
so high that the Royal Baking Powder Company ceased to 
make the cream of tartar baking powder and got out a phos- 
phate baking powder under the same name and under a very 
similar label with a substantial reduction in price. 

They thereupon made extensive advertisements featuring 
the fact that the price of Dr. Price’s baking powder had been 
redyced, but saying nothing about the fact that the ingredients 
had been changed. This case was a novel one in that the man- 
ufacturer was passing off one of his own products for another 
of his own products. The basis of the proceeding was the 
deception of the public. The Commission passed an order 
directing the petitioner to cease and desist from the practices 
outlined, and this order has just been sustained by the Circuit. 
Court of Apeals for the Second Court (New York, Vermont and 
Connecticut), 

It will be noted at once that while the Federal Trade 
Commission may not intend to invade generally the field of 
the Secretary of Afiriculture, this Royal Baking Powder case 
is a food case, and it is the sort of a case which would probably 
be prohibited by the definition of ‘‘misbranded’”’ in Section 8 


LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 

WASHERS 


We are now. making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 


through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well asthe grit, and at the same time not injuring the healthy, 


clean meat of the tomato. 
investigate. 


You owe it to yourself to 
Write us today. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents 


S. 0. RANDALL’S SON 
BALTIMORE, MD. 


Central Agents 


INDIANAPOLIS 
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about our 


LABELS 


‘is the way 


7 to attract the 


eye and sell 


the United States 


and Lithograph Company 


Color Printing Headquarters: 


Beech Street, Cincinnat 
Cross Street, Baltimore 


SPEED, QUALITY - ECONOMY 


The Indiana Pupler will handler 10,000 bushels of tomatoes 
in ten hours and never feel the load. Under test it hes taken 
care of twice this amount without showing any signs of dis- 
tress. But along with capacity, it secures a higher yield of 
pulp over any machine of prior type - - sucha larger yield 
that it will pay for itself in a short part of a season. Sturdily 
built for heavy duty. All parts coming in contact with pro- 
duct are of copper and bronze (or monel metal if desired.) 
Made asa pupler only or in pupler -- finisher type. You 
should have an Indiana this season. 


GIVE YOUR PLANT A BETTER CHANCE TO PRODUCE 
PROFITS. 


Your plant will make more for you if equipped with devices 
that increase production, or enable you to get a larger amount 
of finished product from the raw fruit, or producce a higher 
grade products. or make it possible for you to cut down your 
pay-roll. Experience has shown that every piece of Langsen- 
kamp equipment will do one or all of these things. Let us 
present the entire line to you ina very interesting booklet 
Efficiency in the Canning Plant” and pass ona statement of 
the results secured by a few users of Langsenkamp equipment. 


130-132 E. Georgia St. Indianapolis, Ind. 
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of the Food and Drugs Act, since the phosphate baking powder 
was “labeled or branded so as to deceive or mislead the pur- 
chaser.’’ While this is not the ordinary misbranding case, it 
shows how the Federal Trade Commission may get to the de- 
termination of questions involving the misbranding of foods, 
and may issue complaints against food producers and distrib- 
utors in a great variety of cases involving both advertising and 
labeling. 

In the view herein expressed there should be one reserva- 
tion. By the “Packers and Stockyards Act, 1921” the juris- 
diction of the Federal Trade Commission over persons charged 
with “unfair methods of competition’’ has been conferred upon 
the Secretaiy of Agriculture as to those persons who are defined 
in the Stockyards Act as ‘‘packers.’’ As to ‘‘packers,’’ there- 
fore, the Department of Agriculture has exclusive jurisdiction 
in ‘“‘misbranding’’ cases, whether arising under the ‘‘Food and 


Drugs Act,” or arising under a charge that the ‘‘misbranding”’ 


is simply an ‘‘unfair method of competition.” 
Very truly yours, 
(Signed) J. HARRY COVINGTON. 
IMPORTANT DECISION RELATING TO THE POWERS OF 
FEDERAL TRADE COMMISSION 


The Circuit Court of Appeals of the Fifth Circuit has re- 
cently rendered a decision denying the petition of the Whole- 
sale Grocers’ Association of El Paso, Texas, and certain jobbers 
and brokers to modify an order of the Federal Trade Commis- 
sion requiring said jobbers and brokers to desist from certain 
unfair trade practices in the nature of a boycott. The petition 
was denied, 

The decision covers especially the following points: 

“Since by the terms of Federal Trade Commis- 

sion Act, paragraph 5 (Comp. St. par. 8836e), only a 

party required by an order of the Commission to de- 

sist from using what is found by the Commission to 

be an unfair method of competition is given the right 

to obtain a review of such order by the Circuit Court 

of Appeals, a wholesale grocers’ association was not 
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entitled to maintain a petition to review an order as 

to unfair competition where not named therein.”’ 

“To sustain charges of unfair competition made 
to the Federal Trade Commission, evidence of ex- 
press agreements to obstruct or prevent dealings is 
not necessary, since a conspiracy may be inferred 
from things actually done by the alleged conspira- 
tors, where such things are the natural consequences 
of an agreement to do them and helped to accomplish - 

a disclosed common purpose.”’ 

“That associated jobbers and wholesalers com- 
bined and co-operated with others to keep manufac- 
turers willing to do so from selling their products 
direct to a wholesale company in competition with 
them and by that means prevented such company 
from competing as a wholesaler on the ground that 
such company also sold at retail, held to constitute 
unfair methods of competition in commerce within 
Federal Trade Commission Act, paragraph 5 (Comp. 

St. 8836e), as being against the public policy evi- 

denced by the Sherman Act (Comp. St. pars. 8820- 

8823, 8827-8830). 

An Order of Commission is properly supported by evi- 
dence if it shows concerted action to prevent sales to a grocery 
company of food products and other groceries at prices and 
terms granted to other similar companies, and that such action 
was the result cf an agreement by means of which the grocery 
company was hindered or prevented from buying in interstate 
commerce as it otherwise would have done, 


CANNING MACHINERY 


VEGETABLES: FISH-Erc. 
A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


AYARS SINGLE ROTARY 
MEASURE TOMATO FILLER. 


A—Turret. 


B—Measure Pockets. 
Do not crush the fruit. 


EF. C—Upright Plunger. 
D—Delivery Disk. 
E—Compression Pluger, 


G. Making uniform fill 


F—Can Chute. 
G—Worm Can Feed, 


Positively does not catch cans. 


No waste — No cutting or mashing the goods — Goods 3 
put in-the can insame condition as when put in the hopper. 


AYARS MACHINE COMPANY 


Salem, New Jersey 


Brown, Boggs Co., Ldt., Hamilton, Ont., Sole Agents 
for Canada. 
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A THOROUGHBRED 
AT A LOW PRICE 


For years leaders in all branches 
of manufacturing have been using 
the Lift Truck method of trans- 
porting goods about the factory 
and warehouse. ‘This system is a 
necessity in the medern cannery. 


90% of the time consumed in 
moving goods from one point to 
another is spent by the operator of 
platform trucks in loading and un- 
loading. The "Autor" system 
eliminates this non-productive 
labor. 


We are offering the ‘‘Autor’’, 
including one standard 28" x 42" 


platform, at the very low price of. 


$75.00 f. o. b. our factory, with 
suitable discounts on orders of two 
or more. Compare this price with 


that of any other lift truck or even 


a well built roller bearing platform 
truck. 


The design of "Autor" elimi- 
nates all complicated mechanisms, 
such as kick outs, oil cylinders, 
etc., and reduces the dead weight 
to a minimum. Roller bearing 
wheels insure a maximum of ease 
in movement. Quantity produc- 
tion on automatic machinery ex- 
plains the remarkably low price. 


For further information, address 
Manufactured under license, by 


S. M. RYDER & SON Niagara Falls, N. Y. 
Special Agents 
A. K. ROBINS & CO. 


MFR’S & SALES AGT. 


CANNERS MACHINERY & SUPPLIES 


Baltimore, Md. 
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OOOO CANNED FOODS WEEK ENDORSED IN HAWAII 


The Hawaiian Islands are fully alive to the value of the 
canning industry and the importance of the goods. Hence it 
is not surprising to see their papers, in all their varying lan- 
guages—American, Chinese, Japanese, etc.—heartily endors- 


For ing Canned Foods Week. Below we give a reproduction of one 

h boost f d food dc d Foods Week, which 

COS VINEGAR Foods Week, wnte 
PICKLES-- 


BARRELS SoftDrinks, etc. 


EM LATA 


Port Arthur, Tex. Mobile, Ala. 
New Orleans, La. 


MARCO 
UM A OITO 


Todas aS pessoas nos Estados Unidos e suas 
possessdes devem observar a semana de Comestiveis 
em Lata: Nacional, Marco 1 a 8, comprando comes- 
liveis em lata em quantidades e comendo tanto” 
quanto possivel porque 


COMESTIVEIS 


Pekin Cooperage Co. 
25 Broadway, New York. 
Peoria, Ill. - Ambridge, Pa. 
Memphis, Tenn. 


CHICKASAW COOPERAGE CO. 


SSH SSS FOSS 


Comestiveis em lata sao economicas 

Comestiveis em lata sao puras 

Comestiveis em lata duram indefinitiva- 
mente 

Comestiveis em lata estao sempre prom- 
tas 4 mao quando sao precisas 


2) 


Podeis obter quasi toda a qualidade de comida 
necessaria para uso no vosso lar empacada em 
pacotes limpos, sanitarios e conduziveis’a saude— 
latas. Comestiveis em-lata serao vendidas com 
reducgao durante a semana— Marco 1 a 8—porque 
as fabricas, os negociantes por atacado e os de 
retalho querem que o publico esteja mais ao facto 
destes pioductos. Podereis comprar carnes, vege- 


er PACKERS and : taes, frutas e productos de leitaria em caixas sor- 
MANUFACTURER @ tidas au em lotes por duzia para vossa conveniencia. 


Foon | 


ee LATA MARCO UM A OITO 
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THE CANNING TRADE. 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—One 600-Can Cooker, with 100-can 
cooler for No. 3 cans. Price reasonable. Address Box 
A-962, care The Canning Trade. 


FOR SALE—1 Class B Wonder Cooker for No 10 Cans. Guar- 
anteed to be in first class condition, Price reasonable. Address 
The St. Michaels Packing Co, St. Michaels Md. 


FOR SALE— 2 Handle Soldering Machines made by Chas. 
Stecher Co., Round table type, for soldering handles onto the ante of 
square and rectangular can ends 

1 Slayman Automatic Double Chain soldering floater for round 
cans No. 1’s to gallons. Never putin use. 4 Square and rerctan- 
gular shaped can double seamers 1 Bliss 5 gallon square can tester 
Photo No 3982. 1 Bliss 1 gallon and smaller square and rectangular 
can Sem-Automatic Water Tester No. 1-K 

Address St. Louis Tin & Sheet Metal Working Co, Sixth « Clark 
Ave., St. Louis, Mo. 


FOR SALE—Four Sprague Machines for brush- 
ing silks from corn. These are the large capacity auto- 
matic machines listing about $1,000.00 each. We offer 
same in good working order and will make the price 
reasonable. The Illinois Canning Company, Hoopston, 
Illinois. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
3..5, 15, 10, 71% and 4 kilowatt capacity; anyone who 
has steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 


FOR SALE—1 Colossus Pea Grader, 1 Ayars Pea Filler, 
1 Plummer Pea Filler, 1 Ballard Pea Filler, 1 Monitor 12 ft. 
Blancher, 1 Monitor No, 4 Stringbean Grader, 1 Monitor Pea 
Washer, 1 Monitor Pea Grader, 1 Queen Anne Corn Cooker 
Filler, 1 Invincible Stringbean Cutter, 3 Sprague Model M. A. 
Corn Cutters, 1 No. 02 Boschert Power Cider Press. Address 
H. C. Hemingway & Co., Syracuse, N. Y. 


FOR SALE— 
1 Link Belt Tomato Peeling Table { for 120 skinners 
1 Monitor Thomas Tomato Sealder and Washer. 
1 Peerless Syruper for Nos. 1, 2, 3 and 19 cans, 
including 1 set (of 10) new valves. 

1 Ayars Syruper, complete. 

2 52x54 Closed Process Kettles, complete. 
Several Pumps and Engines. 

Address Torsch Packing Company, Baltimore, Md. 


FOR SALE—BOX-NAILING MACHINES. 

1 5-Track Doig, Belt Driven, stationary, $275.00. 

1 6-Track Doig, Belt Driven, stationary, $300.00. 

1 6-Track Morgan, Belt Driven, stationary, $325.00. 

2 8-Track Morgan, Belt Driven, stationary, $450.00 each. 

2 8-Track Morgan, with Side Arm, Belt Driven, station- 
ary, $550.00 each. 

Address Chas. N. Braun Machinery Co., Fort Wayne, Ind. 


FOR SALE— 
2 Closed retorts 40°* x 60°‘ 
2 Open Kettles 40°* x 72° 
16 4 Tier Cooking Crates 
9 Latticed Iron Crate Covers. 
4 Perforated Solid Steel Crate Covers or bottoms 
1 Harris Hoist, Track and Cable 
1 Standard 4 Cylinder Merrell-Soule Corn Cooker filler 
1 35 h. p. Marine Type Boiler State Inspected 
1 20 inchx 40 feet 14 Gauge Iron Smoke Stack 
All in good condition, Address Box A 971 The Canning Trade 


FOR SALE—One No. 3 Single Ayers Tomato 
Filler and one 12-foot A. K. Robins Exhaust Box; will 
sell or trade for one No. 3 Ayers Double Filler and one 
Disc Exhaust Box. Address Box A-970, care of The 
Canning Trade. 


FOR SALE—Three Peerless Corn Huskers; one 
“oe Address Oswego Preserving Co., Oswego, 


WANTED—One Pulp Filling Machine for No. 10 
cans, and one Sprague-Lowe Puly Machine. State con- 
dition and lowest cash price for immediate shipment. 
Address Box A-968, care The Canning Trade. 


FOR SALE—1 Burt No. 2 Boxing Machine, new; 1 
Sprague-Lowe Gallon Pulp Filler, 3 Robins No. 1 Pulp Fillers, 
1 Merrili-Soule 6-Pocket Corn Cooker Filler, 1 Ayars Wash 
Box, 1 Monitor Bean Washer, 1 Skin and Core Pump, 2 
Sprague-Lowe Pulp Machines with Screens, 1 Worthington 
Pump 6x4x6, 1 Blackmer Rotary Pump, 3 Trabert Pumps, 7 
Open Process Kettles and Crates. Allin good condition. Prices 
and complete description on request. Address Edward V, 
Stockham, Inc., Havre de Grace, Md. 


Machinery— Wanted 


WANTED—5000 5 wire bound Tomato Baskets new or used. 
F. Remeo & Co. Inc., 374 Washington St, New York. 


WANTED—Pineapple Corer and Double Pineapple Grater. State 
price, location, etc, Box No. A-963. care The Canning Trade. 


WANTED—One Circle Steam Hoist. 
Mt. Morris Canning Co., 


Mt. Morris, N. Y. 


WANTED—For spot cash, one No. 10 continuous 
cooker. Address B. Kamen, 116 Market Place, Bal- 
timore, Md. 


WANTED—String Bean Cutter. State kind, condition and price 
of same. Address D. S. Thomas, Bridgewater, Va. 


WANTED — One Straight line Hoist, Either Harris or Hawkins 
make. Two Ayars Rotary Pocket Tomato Fillers for No. 2 and No. 
3Cans. One No.5 Huntley String Bean Groder. Give best prices 
and condition in first letter. Address Box—A 966 THE 
CANNING TRADE. 


WANTED—Copper steam kettle about 300 gallon. 
Address A. Weinfeld & Son, 262 S. Second Street, 
Philadelphia, Pa. 
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FOR SALE—Tomato Plants 


For Sale—Miscellaneous. 


FOR SALE — Fine, healthy, cultivated tomato 
plants, well rooted; will begin shipments May 10th. 
Five acres plants ready all the time when you require 
them during planting season. Varieties: Greater Bal- 
timore, Stone, Favorite, Red Rock, Bony Best, Chalk’s 
Early Jewel. Safe arrival guaranteed. Write or wire 
your requirements. Owensboro Plant & Seed Co., 
Owensboro, Ky. 


FOR SALE—Tomato Plants. Several different 
varieties, including Improved Stone and Delaware 
Beauty, for shipment after May 15th. If interested 
write us for prices. Colbert Brokerage Co., Preston, Md. 


FOR SALE—Henderson’s Bush Lima Beans Seed, 
1921 growing, by Clark; 25 bushels, f. o. b. Milford, 
Del. Address The Torsch-Summers Co., Baltimore, 
Md. 


FOR SALE—Tomato and Cabbage Plants. Varieties: Bonny 
Best, Greater Baltimore, Copenhagen Market, Flat Dutch and 
Danish Ballhead. Price $1.50 per thousand f. o. b. Moorestown, 
N. H. Cabbage plants are ready for immediate shipment. To- 
mato plants will be ready during the week of May 28th Hardy, 
field-grown and from pedigreed seed stocks only. Our present 
supply consists of several million vigorous, healthy plants. Or- 
ders are booked in the order in which they are received. Stocks 
Seed Farms Co., Moorestown, N. J. 


For Sale—Factories 


FOR SALE— Fully equipped cannery in Michigan’s 
famous Fruit Belt. A bargain for quick sale. THIS IS 
WORTH INVESTIGATING. Address Bor A-965, The 
Canning Trade. 


FOR SALE—Basket Factory and Canning Fac- 
tory, in the greatest tomato and fruit growing section 
in Delaware; basket factory in operation at present. 
Address Box A-969, care The Canning Trade. 


FOR SALE—Complete Canning Plant and site, 
heart of fruit and vegetable section. Four lines, con- 
tinuous cookers, retorts, conveying system; rail track 
both sides; ample storage. Terms if desired. Address 
Empire State Canning Company, Macon, Ga. 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE—Canning factory, Frederica, Del., on the Mur- 
derkill River and new State highway. Includes large factory 
building and two large warehouses and all improved machinery 
installed for the canning of tomatoes and pears. The plant is sit- 
uated in the best fruit belt of the State, and peas, corn, tomatoes, 
berries, apples and pears can be secured in large quantities for 
the operation of the plant. This is the old established business 
canning the Blue Hens’ Chicken Brand. Also several cars No] 3 
and No. 10 Coi:tinental Sanitary Cans in Cases. J. S. Rey- 
nolds & Co., Frederica, Del. 


FOR SALE or lease best location on Georgia Coast for canning 
shrimp and oyeters, including factory and valuable oyster holdings. 
Mr. W. H. Kittles, resi- 


Atwood River Canning Co., Valona, Ga. 
dent manager. 


FOR SALE—Closing out business we have at attractive 
prices a large lot of Standard and Fancy tomato, corn, apples 
and pear labels. Also two canning factories—one at Gladys 
and one at Drawbridge, Dorchester County, Md. Also the fol- 
lowing office fixtures: Two typewriters, one stencil cutter, check 
perforator, an adding machine, multigraph, addressograph and 
a counting or bookkeeping machine. H. W. Harlan, Chair- 
man, Creditors Committee, Bel Air, Md. 


FOR SALE—About 45,000 solder hemmed caps 
for five-gallon tins at $3.50 a thousand. Address A. 
Weinfeld & Son, 262 S. Second St., Philadelphia, Pa. 


SITUATIONS WANTED 


WANTED—Position as superintendent or factory manager 
with can manufacturer. Ten years as factory superintendent of 
firms manufacturing 750,000 cans daily. Up-to-date on factory 
conditions, and solder saving machine of own invention. A-1 
reference. Box B-944 care The Canning Trade. 


WANTED—Position as Superintendent. 20 years’ ex- 
perience canning fruits and vegetables, Experienced in the 
manufacture of all grades of preserves, jams, jellies, tomato 
catsup, chile-sauce, mustard, vinegar, apple and grape prod- 
ucts. Experienced in standardization of operations and pro- 
duction costs. Middle aged. Open for position at once. Ad- 
dress Box B-945 care The Canning Trade. 


WANTED—Am open for a position with any responsible 
packer of baker beans, catsup, chili sauce and tomato products. 
I thoroughly understand the manufacture of these particular 
products, having held an executive positon tor the past five 
years with one of the largest packers in the U. S. Address 
Box B-952, care of The Canning Trade. 


WANTED—Manufacturing Food Chemist, 31, married, 9 
years’ experience canning, baking, confectionery, preserves, de- 
sires Permanent Responsible Position. New improved formulas 
for food products in tin and glass. Equip and manage labora- 
tory or plant. Work in present connection successfully com- 
pleted. Philadelphia district preferred. Address Box B-961, 
care of The Canning Trade. 

WANTED—Practical salesman, with managerial and ex- 
ecutive ability, desires position with up-to-date canning con- 
cern, Have had years experience supervising brokers and 
salesmen, covering the wholesale and retail grocery trade. 


Best of reference. Address Box B-959, care of The Canning 
Trade. 


WANTED—Position with Preserving and Canning Firm 
offering opportunity for advancement, as Assistant Foreman. 
College graduate; specialized in the manufacturing of fruit 


products; 24 years of age. Address Box B-967, care of The 
Canning Trade. 


EMPLOYMENT EXCHANGE 


° HELP WANTED. 


WANTED—Foreman to install and operate small 
cannery for peach and tomato canning, etc. Give ex- 
perience and salary expected in first letter. I. T. Cox, 
Marston, N. C. 


WANTED—General sales manager desires position of re- 
sponsibility where national successful merchandising experience 
counts, splendid sales connections already established throughout 
Eastern States. Can sel! entire output of new organization or in- 
crease that of old along new and improved methods. Twenty 
years active experience in factory management and sales, capable 
of organizing, constructing, equipping and assisting in financ- 
ing new company if located right, as I have unlimited sales and 
high-class pack. Can furnish processes and instruct in the pack- 
ing of cold pack berries, all varieties of fruits, and berries, jams, 
jellies, marmalades, preserves, tomato products, olive packing, 
pickles, mince meat and many other specialties. Reference from 
reliable jobbers and brokers throughout the country. Small 
salary at start to prove ability. 

California canners, this is your opportunity to secure the 
right kind of Eastern distribution by a man who knows. Per- 
sonal interview desired, where permanent future is assured. Ad- 
dress P. O. Box 62, Hammonton, N. J. 
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Viner FEEDER with Distributer 


On Every Viner is Economy 


oo 


No viner can do satisfactory work when its beaters 


are obliged to work on heavy mats or bunches of vines. : 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U. 8. 
Canadaand France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. _240 N. Ashland St., Chicago, U. S. A. 


>> 
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CHISHOLM-SCOTT CO. 
Founder of the GREEN PEA 


VINER SYSTEM 


A Thirty Year Record of 
Satisfactory Accomplishment 


— 


VINER FEEDERS 


( WHITE STYLE ) 


Solve the Viner feeding problem 
BUILT TO LAST 


UNDER CARRIER SEPARATOR 


An economic necessity 


71 E. State St., 


Bedford, Va. 


CANS 


Friction Syrup Cans 


Write us for prices. 


BEDFORD CAN COMPANY, Inc, 


Sanitary'Cans and Closing Machines 


Packers Cans and Soldered Caps 


Southern Sales Office 


13 Emanuel Building 


Mobile, Alabama 


May 29, 1922 


— CAN PRICES— 


American Can Company 


January 11th, 1922. 


American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. 0. b. ship- 
ping points, effective January 11th, subject to change without 
notice: 


Per M 


THE AMERICAN CAN CO. 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. | 


Fidelity Can Company 
Baltimore, Md. 


Prices Quoted on Request 


— | 
| Columbus, 0. : 
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CANNED FOOD PRICES 


Prices given represent the /owes# figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


**** Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


\SPARAGUS*—(California) Balte N.Y. 
No. 24% White Mammoth.. 4 00 

White, Large.. 4 00 aor 

‘Green, 

“ ‘White, Medium... ...... 

Green, ~350 350 

White Small _.. ...... Out 

= Tips White Sq 3 60 

“ Green, 8q....375 3 69 

BAKKD BEANSt-No. 1, Plain.............. 


“ 3, In Sauce........ 150 50 
BEANSt—No. 2 8tring, Standard Green 95 Out 

“ Cut White 1 00 


2. White Wax Standard 1 00 


“2, Red Kidney, Stand 
BEETSt —No. 3, Small, Whole 
“ 2, Standard,” 
Large, 


3 Cut 
CORN!—No. 2, Std. Evegr., f.o.b. Balto. 85 %*80 
“ gtd. Evgr.,f.o.b.Co... 80 80 


+ §td.Shoepegf.o.b.Co 90 #85 
§td.Shoepegf.o.b.Balto. 935 —...... 
* Fey Shoepeg f.o.b.vo. *115 
“gtd. Maine Style Balto 95 1 00 
“ Ex. Std. Maine Style....105 00 
“ Ext.Std.Stylef.o.b.Bal.115 Out 
“Extra f.o.b. County...... 115 Out 


Bplit........ 909 *90 

MIXED No. *1 00 


BLES FOR SOUP} 
OKRA a No. 


TOMATOES 
PEASt 2s—No. 1, f o b factory 
No.1, EJ 8tds. No. 4Sieve 
“  “Ex.sftd. 2 “ 106 *105 
“Fancy Petit Pois 
Standard... 
Squash... 
10, 


* F. 0. B. Factory basis 


(t)Jos. Zoller & Co., Inc. 


($)Wm. C. West & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Balte. 


SUCCOTASH!—No. 2, Green Beans...... 1 30 


“With Dry Beans 1 25 
“  Maine.......... 
New York 


SWEET POTATOES}-No. 2, Standard 85 


No. 3 8td.f.o.b.Balto 1 25 
“Std. f.o.b.Co. 1:15 
9Btd.f.o.b 80 
8td.f.0.b.Co. 4 00 


TOMATOES!-No. 10, Fancy, f.o.b. Bal. Ou 


APPLES—No. it Me. 


Jersey, “ Fac’y ...... 
ms Stand., ‘* Balto 4 60 
Stand. “ Oo... 4 25 
“3, Sani. 6% in. cans 1 45 
Jersey, f.0.b. Co. Out 
= Ex. Std., “ Balto. 1 60 
Stand. 


Cal. 10s......... 


CANNED FRUITS 


f.0.b. Bal 


APRICOTS—No. 2%, Cala Choice... 2 85 
BLACKBERRIES§—No. 2, Standard... 1 25 


“ 


* 10, 9 60 


“2, Preserved... 1 50 


2, In Syrup.... 1 25 


Red “ Stand Water. i. 


Red ‘ 10,Sour pitted..... 


GOOSEBERRIES$—No. 2, Stand. 60 
9 00 


PEACHES*—No. %4, Cal. Stand. L. c.. 2 65 


2%, “ Choice™ ... 290 


PEACHESt—No. 1 1, Ex. Sliced Yellow 1 60 


“2 S8tandard White... Out 


Yellow... ...... 

Ex.” 
Bz Seconds, White...... Out 
YeLiow.... ...... 
No. 3, Standards, White. 2 00 
7 Yellow 2 25 

White. 2 50 
Yellow 2 75 
= Selected, Yellow..... 3 50 
nN Seeonds, White...... 1 60 
Yellow... 1 75 


Pies Unpeeled........ 1 25 
Peeled... 


No.10,  Unpeeled........ 4 00 


PEARSt—No. 2, Seconds in Water........ ...... 


Standards “"........ 
in Byrup...... 1 35 
“ Seconds in Water....... .... 


N.Y. 
*1 30 
1 30 
1 60 


CANNED FRUIT PRICES—Continued. 


APPLE*- “ 


Balto. 

PEARSt—No. 3, Standards in Water... 
Syrup.... 

PINE- No. 2, Bahama Sliced Extra Out 

Gra 

Sliced “ Std. Out 

* 2%, Hawaii Sliced Extra 3 20 

= “Stand 2 95 

“ Extra 2 50 

“Stand 2 25 

 @rated Extra 2 25 

10, — 

‘10, Shredded Syrup........ Out 

“10, Crushed Extra......... Out 


2, Syrup... 
10, Water. 


10, water......... 
STRAW- No. 2, Ex. Stan. Syrup. 2 
BERRIES§— “ Preserv 


HERRING ROE*—No. 2, Standard 
LOBSTER*—(-Ib. Flats, case 4 doz. 


OYSTERS§— Standards....... 1 30 


10, Standard Water... 7 50 
CANNED FISH 


% -Ib Flats, 8 doz........... 
4Flat 


Medium Red, Tals... ...... 
SHRIMP$—No. 1%, Wet or Drv............ 


SARI per case 


No. 
TUNA FIsH—Per case, white 


Eastport, Me., 1921 pack 
Obs 


key 
tomate key... 


carton 
mustard keyless........ ...... 
mustard 
California, per cse.. 


Cal. 4s 

Cal. 1s 

Cal. ¥4 
ls 


N.Y 
*1 20 
Out 
*2 00 
Out 
Out 
Out 
*1 50 


elo 


SS 


33 
~ 1 40 
15 
Ou 3 75 
£0 2 80 
175 
1 55 1 45 
Out 
* 5 Eastern Pie Water... Out ..... 
4 #1 00 TOMATO PULPI-No. 10, Standard....... Bleck Syrup. 2 
Extra Preserved.... 230 *250 
5 Standard...............160 *2 00 
* Out “1, Extra Preserved... 1 30 %1 45 
ne *4 00 “1, Preserved...............110 %*1 35 
275 *10 00 
15 
x1 40 00 
BLUEBERRIES—No. 10, 15 (60 1g 00 
CHERRIES§—No. 2, Seconds, Red....... 150 ...... 
- se * as 
210 *200 = 6-02. Out 
* Extra Std. Western........ ..... Out Ex. Preserved......240 Out SALMON® 1, Red Alaska, Tall...... 3 30 
2 65 “1, Columbia, Tall........ ...... Out 
Out “ Chums, Talls............105 115 
Out 150 
40 
#1 15 70 
*1 15 
*2 00 
3 60 
saAUERKRAUTI—No. 2, Standard........ 1 10 
SPINACHI—No. 2, Standard................. 110 Out 
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Wayside 


Observations 


“Things at the worst will cease, 
or else climb upward 
to what they were before’’ 


Shakespeare. 


Methinks I see very encouraging indications of the return 
of the canned foods business to what it was before—to what 
it was during what we are pleased to call pre-war davs— 
blessed pre-war days. 


Indeed, the outlook so encourages me that I make bold to 
say that before the close of the year our hearts will all be 
athrob with a strange and unaccustomed joy. 


Oh, it is true enough that the demand for canned foods at 
the moment leaves much to be desired—that buyers still coma 
unwillingly and with reluctant feet—— 


But the day is not far distant when buyers of canned foods 
will come to us on hastening feet; and they will buy, not reluc- 
tantly, not meagerly as has been their want, but readily, eagerly, 
as if the fear were present with them that they might be unable 
to adaquately supply their needs. 


We have hoped during long months for the return of this 
day—and now it has almost come. 


Now it has almost come. 


Is the failure of the pea crop in our important pea-produc- 
ing section of the East to be set down as an unmitigated evil? 
Not at all. The failure of the pea crop may prove a very bless- 
ing in disguise. 


Canners are more often than not helpless before their 
larger difficulties and rarely, of their own effort, accomplish 
their removal. 


The opinion is ventured that peas will this year be pro- 
duced in very light supply. When the close of the year shall 
have come, it is likely enough that few peas of any kind what- 
ever will remain in first hands, 


We speak, of course, with reference to fresh peas. There 
is a deep-seated fear that there will this year be a plethora of 
soaked peas-— 


labelled “ripe peas,’ thus to beguile the unthinking and 
unsuspecting consumer “back home” into thinking that because 
they are “ripe peas” they are well worthy of attention. After 
all the dear consumer desires that the peas she buys shall be 
fully ripe; it is unthinkable that she would feel the slightest 
interest in the unripe kind. “Ripe Peas” is such a help to the 
consumer; it is such an informing and illuminating description. 


But out in Wisconsin they do it differently. They don’t call 
them “ripe peas”—they call them “soaked peas”—out in Wis- 
consin; and the Wisconsin canners are required to have the 
words “soaked peas” appear in letters so large as to make it 
impossible that the literate consumer could mistake them for 
“ripe peas.” The only difference between “soaked peas” and 
“ripe peas” is that of terminology. When the consumer buys 
“soaked peas” she knows she is buying “soaked peas;” but 
when the consumer buys “ripe peas” the consumer doesn’t know 
that she is buying soaked peas. 


But we have no quarrel with “soaked peas.” They have 
their proper place in the economy of the trade. And that is 
where they should be kept—in their rroper place. In other 


words, “soaked peas” should be prepared for those who know 
them. and, liking them, want them. We are willing to admit 
that soaked peas are not without their devotees—that there are 
persons who have a real fondness for them. 


But “soaked peas,” particularly those “soaked peas” which 
are masked under the somewhat alluring description of “ripe 
peas,” are not accustomed to stay in their place, but go fre- 
quently into homes where they are not wanted—go into the 
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hands of people, and into the homes of people, and upon the 
tables of people who wanted “fresh peas,” not “soaked peas” 
and who innocently believed they were buying “fresh peas” when 
they bought “ripe peas”—and, why not? 


Wasn’t it Mr. Lincoln who said—that you cannot fool all 
of the people all the time? 


The consumer who buys “ripe peas” believing them to be 
fresh peas may be so pleased with her adventure as to be will- 
ing to continue the use of them. But it is more probable that 
the consumer who buys “soaked peas” in the belief that they 
are fresh peas may feel at least a temporary loss of interest 
in canned peas of whatsoever kind. 


Yes, this is to be a “soaked pea” year. Soaked pea years 
come in cycles, just like the locusts do. 


_ KERR’S REVIEW OF THE BALTIMORE MARKET. 
, Baltimore, May 26, 1922. 


’T’was Bobby Burns who said: “The best laid plans 0’ 


mice an’ men gang ’aft agley.” 


In our letter of April 20th we ventured to say: “The flood 
situation in the Middle-West seems to have a sinister signifi- 
cance. One may well ask whether the floods have come to men- 
ace the hopes of the coming season’s vegetable crop.” And, 
further, “the flood situation comes with stern warnings and ad- 
monitions, particularly to those to whom present time and fu- 
ture time are one, blissfully heedless all the while of those stern 
visitations which now and then come upen us, as to the mean- 
ing of which we are always greatly puzzled. We may plant and 
Appolos may water, but it is God Who gives the increase.” 

Only a brief month has intervened since these words were 
uttered and yet we are now face to face with one, perhaps the 
first of a series of “stern visitations” with which we may not 
unlikely have to do during the remainder of the canning year. 
For the pestiferous pea-louse has made its appearance in our 
otherwise prolific pea fields and threatens to lay them waste. 
It would seem that the foods to which we called attention were 
not without a “sinister significance.” Whether there will be 
other equally “stern visitations” no one may say. But who, it 
may be asked, will have the hardihood to guarantee the suc- 
cessful delivery of the tomato crop? How true it is that we 
may laboriously plant, and diligently water—but it is God 
Who gives the increase. The havoc which will doubtless be 
wrought by the pea-louse will have a far-reaching significance. 
Among other things it will have the effect of setting the can- 
ner’s house in order for the first time in nearly three years. 
It is the beginning of the end of the canner’s long night of 
ominous forbodings—it marks the dawning of a new day. Like 
the floods in the West, the pea-louse in the East comes with 
“warnings and admonitions.” Both buyer and seller are im- 
pressively warned that the successful completion of future or- 
ders depends solely on the successful delivery of the crops with 
which they have to do. 

Canners always come out of their difficulties in this very 
way—through the instrumentality of an extraordinary circum- 
stance such as that to which we are now calling attention. 
Bountiful crops have often proved the canner’s undoing, Lean 
crops, on the contrary, often accomplish the canner’s deliver- 
ance from his woes. The canner is about to emerge from his 
difficulties through the media of circumstances with which he 
will have had nothing to do. Does the tomato crop bear a 
“charmed life?” Is the tomato crop, unlike other crops, im- 
mune from the infiuences which make for blight and for de- 
struction? Every experienced observer knows very well that 
the tomato crop is not without its own frailties—that it is not 
immune from blight nor from the unhappy effect of drought 
nor of long-continued rains. Are there fears for the forthcom- 
ing tomato crop? Apparently there are no fears for it. For 
all that we know the tomato crop may yield with riotous abun- 
dance; we do not know. And for all that we know the crop may 
fail dismally; we do not know. We are not speaking with a 
view to exciting alarm. We are, however, plainly pointing at- . 
tention to things which have more than passing importance for 
thoughtful buyers and thoughtful sellers of canned foods. 

Tomatoes, both spots and futures, are in very light de- 
mand. The future market remains practically unchanged, 1s, 
50c; 2s, 7742c; 3s, $1.12%; and 10s, $3.40. Spots: 1s, 80c; 2s, 
$1.05; 3s, $1.45: 10s, $4.25. Future buying is likely to be much 
brisker and prices stronger. 

Corn—Spots and futures remain weak. 

Spinach—Market extremely unsettled. During the past 
week one could buy at “any old price.” Send us your inquiries 

Continued on page 37 ) 
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THE PROFITABLE CANNED PRODUCT 


The modern canner endeavors to produce only one class of canned products—those of the high- 
est quality and food value because, not only does the public demand high quality canned products, 
but also, high quality canned foods alone pay reasonable profits on the season’s business. 

This then should be sufficient reason for every canner using the protection of distinctive, whole” 
some, safe, sanitary cleanliness which the use of 


Sanitary 


Cleanier and Cleanse” 


a. so dependably insures to canning equipment and processes. 

clrcle Because their experience is proving the value of this cleaner in guarding 
against preventable losses from contamination and spoilage, many canners 
of nationally famous brands have standardized Wyandotte Sanitary 
Cleaner and Cleanser for all their cleaning work. 

And moreover, because this cleaner is quick and easy in its cleaning 
action, is unusually efficient, and is entirely harmless to the hands, it is 
| in every rapidly being recognized as the standard cleaner for the canning trade. 

Package 


Order from your supply house. 
It cleans clean. 


The J. B. Ford Co. Sole Mnfrs Wyandotte, Mich. 


“FAMOUS THE WORLD OVER” 


For Sanitary Cans 


achines 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: ROCHESTER (N. Y.) OFFICE: 
20 E. Jackson Boulevard 101 Park Ave., New York City 705 Commerce Bldg. 
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PUBLISHED EVERY MONDAY BY 
THE TRADE COMPANY 
A. I. JUDGE 


107 S. Frederick Street 
Telephone Plaza 2698 


Manager and Editor 


THH CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 


One year, $3.00 
Canada, $4.00 
Foreign $5.00 


Extra copies, on 10 
ADVERTISING RatTes—<According to space and location. 
Make all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 
Address all communications to THE OANNING TRADE, Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


Schwab Predicts Business Boom—Pittsburgh, May 24.— 
“Business is on the up-grade and will continue to be so. You 
can sound the strongest note of optimism for me concerning 
business conditions in the country today. We are in the begin- 
ning of a great industrial revival and the boom is being felt 
more every day in every line,’ Charles M. Schwab, chairman 
of the Bethlehem Steel Company, declared to newspaper men 
on his arrival here today. 

Here is the opinion of a conservative, careful captain of 
industry, worthy of belief and following. 


No Summer Slump—Much along the same line comes froni 
Roy Dickinson, associate editor of Printers’ Ink, who points 
out that this summer will be the most important in the past fif- 
teen or twenty years, and that we must maintain the spring 
revival of business. He said this in a personal letter, and we 
note it is but a repetition of an editorial which appeared in 
Printers’ Ink of May 18th. In the course of that editorial he 
says (it has the heading we have put to this paragraph): 

“Figures, facts and statistics are available in almost every 
industry to prove that business generally is gathering momen- 
tum. 


“As told in another portion of this issue, a committee of 
men chosen by the President has been making a study founded 
on the successful efforts of practical manufacturers to antici- 
pate the business cycle. This means that by next fall any man- 
ufacturer can get brass-tack information, which, if acted upon, 
will do much to mitigate the evils of the next boom and reac- 
tion, due, according to past experience, in seven to ten years. 


May 29, 1922 


“But right now we face summer. Men will be apt to let 


down. It is vacation time, plans are deferred, and in many 
industries sales effects slacken. This summer is going to be 
different. 


The president of an international manufacturing 
company said last week that it is the most important summer 
for business in the last fifteen or twenty years. He is putting 
out a new product this summer to bridge the seasonal gap. 
‘We want profits,’ he says, ‘but we also want to do our part 
in pushing business along at a time when, according to custom, 
we wouldn’t make a new move.’ This man’s idea applied to 
every man who manages a big organization is the immediate 
need of today, 

“The past has shown that the man who refuses to be bound 
by tradition can. to a great extent, contrat his seasons instead 
of letting them control him. * * 


“Runkel Brothers, Inc., make cocoa. It was always taken 
for granted that cocoa sales would slump in summer. But this 
company employed an ingenious woman and asked her to in- 
vent summer delicacies which contained cocoa. She studied 
the summer food and drink likes of the public at soda foun- 
tains, tea rooms and hotels. Then she invented some new 
drinks and food products. Cocoa snaps, cream rolls, almond 
cocoa and other new products made their appearance. They 
were then thoroughly merchandised and advertised. Runkel’s 
Cocoa was pushed as an ‘all purpose’ product, cold or hot—at 


the time when sales were suposed to be lowest, and summer 
sales jumped. * * * 


“A manufacturer who found peaks and valleys in the milk- 
can business with a big seasonal demand in spring, found he 
could make coal scuttles with the same machinery, and his 
added line has now come to be as important as the first. 

“There is a summer idea in almost every industry. 


“There are sales to be made every day this summer—and 
sales will be made by somebody. The hardware store doesn’t 
put up its shutters in August. It pushes the sale of fishing 
and hunting equipment and camping outfits, There won’t be 
any summer slump this summer for the manufacturer who 
mixes intense study about his product with imagination and sin- 
cere sales effort. If it is too late to get a new product ready. 
it’s never too late to apply a new selling idea. And it’s never 


too early to start using a new idea to build sales, summer or 
winter.” 


Will the canning industry go along with this steadily- 
growing prosperity this summer? It will. We are not a 
prophet nor a son of a prophet, but matters in the crop-growing 
world are so shaping themselves as to seem to promise the 
certainty of a continually improving business in canned foods. 
Out in California they were ‘‘scared stiff’? this season because 
there were immense areas of new orchards to come into bear- 
ing, adding to a crop output far above normal requirements—- 
and demand was not normal by any means. On top of this, 
abundant rains and snows insured a plentiful supply of mois- 
ture—everything pointed to record yields on record acreages. 
The prolificacy of Nature always means trouble for the growers. 
and heavy losses. Such were early anticipations, and what are 
present results? 


The asparagus and the spinach crops—the first two can- 
ning crops—hardly more than half yields. Now news comes 
that the cherry crop will not be above 50 per cent of normal; 
apricots will follow suit, and it may be written down that the 
dreaded heavy overproduction of fruits on the Coast—clear up 
to the northernmost Pacific Coast fruit-growing counties of 
California, Oregon and Washington—will not he realized by 
a wide margin. 


Take it nearer home. There promised to be a very heavy 
pack of peas, because pea canners seemed to have lost their 
heads and planted—or planned to plant—far more extensively 
than they had any right to do. In the East—or as it is more 
generally termed now, the South—put in a good acreage; but 
the pea louse has shattered all their hopes, for the pea crop 
hereabouts is about wiped out, and it looks as if it might not be 
20 per cent of normal, It will have to mature mighty quickly 
if even that proportion gets through. And many of the great 
pea-growing sections have suffered, are suffering, and most 
probably will continue to suffer, so that the crop cannot get 
through and peas may be.a short pack. 

Will corn and tomatoes and other canners’ crops fare bet- 
ter? Possibly, but it is not likely. For the first time in the 
long history of apple growing in the great Virginia and Mary- 
land region, they have had their crops killed two years in suc- 
cession. It is a year of strange reverses. 

The boogy which the wholesalers and jobbers have 
flaunted during many months—heavy packs of all kinds of 
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canned foods—will not materialize. What more is needed to 
insure the strong position of canned foods all summer, unless 
it be a scarcity amounting to a practical total clean-up of spot 
goods? That very condition exists today! And as if playing 
right into the hands of the canner, he will be able to profit by 
every price advance, since his goods have not been sold as 
futures. The canner who is able to get up a supply of good- 
quality goods this season will have all the trumps in his own 
‘hands. It merely remains for him to stand pat and play his 
cards rightly. 

We are confident the canning industry may be added to 
Mr. Schwab’s steel industries as rich with golden promise this 
summer. We will go further and say it was never brighter. 

On the Other Hand—Suppose the fine, large crops ex- 
pected and predicted early in the year should, by some miracle 
or phenomena, materialize. In the first place, the canners are 
in no financial position to take the surplus, no matter how 
cheap it may be offered, and so packs will, perforce, be re- 
stricted. And in the second place, if this were not so—and 
there is not the shadow of a doubt about it—the market can- 
not be overpacked in one year, There may be one or two items 
in the list with a carry-over, which, added to an extra large 
pack in 1922, might mean low prices for those items. But this 
is not so with the great bulk of canned foods, and nobody 
knows this better than the jobbers and wholesale grocers. The 
canners seem to be the only ones unable to see this very self- 
evident fact; at least, we are forced to this conclusion by their 
actions. Just remember that in every past year there were 
regularly carried over from two to five million cases of each of 
the leading articles—some years much more than this—in the 
hands of canners, supply men, jobbers, wholesalers and retail- 
ers. This year these carry-overs are entirely missing, even in 
the hands of retailers, and this surplus, together with a full 
normal pack would have to be made before any danger whatso- 
ever could be expected—and this cannot possibly be done. It 
is entirely out of the question. 

Come on; perk up! The game is in front of you, and is 
bright with prospect. 


Ex-President H. P. Strasbaugh suggests the slogan for the 
season be: “‘Not how cheap, but how good?” 
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WHAT IS UNFAIR COMPETITION? 
Summary of Decisions of the Federal Trade Commission 

The following practices were held to be unfair methods 
of competition and in violation of Section 5 of the Act of Sep- 
tember 26th, 1914. 

253, 258 and 262—The sale of knives, razors or razor 
hones in containers bearing misleading statements regarding 
the value or retail price of the knife, razor or hone. 

246—A manufacturer of talcum powder discriminated be- 
tween two classes of customers, in the matter of discounts, 
regardless of the quantity purchased, placing one class at a 
serious disadvantage in the sale of the product. 

254 amd 270—The simulation and display of brand, trade- 
marks or trade-names by a competitor in the millinery and 
knitting business, respectively, for the purpose of deceiving 
and misleading customers. 

269—The sale of soap of inferior quality under labels 
bearing false or misleading statements regarding composition, 
price and name and address of manufacturer, which were used 
to deceive the purchaser. 

255—A furniture dealer advertised ‘‘No extra charge for 
credit,’’ (although in fact he gave cash purchasers a substantial 
discount), which tended to cause the purchasing public to buy 
en credit in the mistaken belief that no better price would ob- 
tain for cash purchase. 


KERR’S REVIEW OF THE BALTIMORE MARKET. 
€ Continued from page 34 ) 


for spinach. We know where to get the best quality, and we 
also know where to get the lowest prices, 

Stringless Beans—Futures, 2s, 95c and 10s, $4.50. 

Sweet Potatoes—Spots, 2s, 80c; 3s, $1.15; 10s, $4.00; fu- 
tures, 2%s, $1.10; 3s, $1.15. 

Buyers of peas, but particularly those who have taken no 
thought of the future, are advised to immediately address them- 
selves to their needs. If the worst fears of the pea crop in this 
section should be realized, it may not be doubted that buyers 
will have difficulty in supplying their requirements; for the 
failure of the local pea crop or any other local canning crop 
cannot be without effect upon general canned foods conditions. 

Buyers who send their inquiries and their orders to this 
office may be sure that they will receive most careful attention. 
Our daily market survey has worth-while advantages for buvers 
of canned foods. EDWARD A. KERR. 


SANITARY CAN 


Wheeling 


NEW YORK OFFICE 
Room 1313-32 Broadway 


DALLAS, TEX., OFFICE 
517 Dallas County State Bank Bldg. 


THE WHEELING 


IS THE PERFECT CONTAINER 


WHEELING CAN DEPARTMENT 
WHITAKER-GLESSNER CO. 


CHICAGO OFFICE 
1966 Conway Building 


CLOSED 
WITH 


THE No. 100 MACHINE 


West Virginia 


INDIANPOLIS OFFICE 
Transportation Building 


COLUMBUS, O., OFFICE 
Columbia Building 
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RE NNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
Strongly and 

Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2638 Bosten Street 
WORKS: 


Atlantic Wharf, Boston Street and 


Lakewood Avenue 


BALTIMORE : MD 


BETTER SEALING 


For 


BETTER BOXES 


“Seal” Brand silicate of 
soda will seal any grade of 
corrugated or fibre shipping 
case so that it will stay sealed. 


Let Us Send You A Sample. 


Philadelphia Quartz Company 


“Silicate of Soda in all of its Various Forms’’. 


121 South Third st., 


Philadelphia, Pa. 


SMILE AWHILE 


Settled 

Two fussy traveling salesladies were riding in opposite 
seats in the train. One thought the car was too hot, the other 
said it was too cold. 

Just then a dusky porter came through. 

“Porter,’’ commanded the first lady, “I wish you’d open 
that window. I’m nearly smothered.” 

“Don’t you do it!’’ snapped the other, “If you do I'll 
freeze to death.” 

The porter scratched his head. 

“What you ’spose Ah should do in a case lahk dat?” he 
asked a portly-looking traveling man, about two seats to the 
rear, trying to enjoy a little reading. 

“Open it a while and freeze one; then sut it and smother 
the other.’’—From Forbes Magazine (N. Y.). 

The Never-owned Dress Suit 

First College Man—I want you to come to our dance to- 
night. 

Second Ditto—Thanks. Is it formal; or shall I wear my 
own clothes? 


Quite! 

Patient—Is my mouth open wide enough, dentist? 

Dentist—Oh, yes, ma’am! I shall stand outside while 
drawing the tooth.—Answers (London). 

Would Make Talk 

“Couldn't I induce you.” said the zealous salesman, ‘‘to 
put a case of our chewing gum in your store?” 

“No, indeed! Don’t you see this is a second-hand store?”’ 
—From the Retail Ledger, Philadelphia. 

Consolation 

A rich man, lying on his death bed, called his chauffeur, 
who had been in his service for years, and said: ‘“‘Ah, Sykes. I 
am going on a long and rugged journey, worse than ever you 
drove me.” 

“Well, sir.’”’ consoled the chauffeur, ‘‘there’s one comfort: 
It’s all down hill.”—American Legion Weekly. 

Too Much 

“What seems to be the trouble between the Jonses?”’ 

“Oh, everything was lovely until Jones had three or four 
one night and went home and told his wife she was the third 
most beautiful woman in the world,’’—New York Sun. 

Few and Far Between 

Several club women were discussing the virtues of their 
husbands. 

“Lambert,” said one, referring to her life partner, ‘‘never 
drinks and never swears—indeed, he has no bad habits.” 

“Does he never smoke?”’ some one asked. 

“Yes, he likes a good cigar just after a good meal. but I 
suppose on an average he doesn’t smoke more than once a 
month.’’—L. D. 

To the 

Granny (who doesn’t like modern manners)—You girls 
are so useless nowadays. Why ,I believe you don’t know what 
needles are for! 

The Youngest—What a silly old granny you are! Why, 
they are to make the gramophone play, of course.’’—London 
Mail. 

That’s Different 

“T’ve got a lot of things I want to talk to you about, dear,” 
said the wife. 

“That’s good,’ answered the husband; ‘‘you usually want 
to talk to me about a lot of things you haven’t got.’’—Tit-Bits. 
Unexpected 

As the dentist was examining a boy’s teeth he remarked: 
“Have you ever had any advice about your teeth?” 

The patient answered: ‘‘Oh, yes, the druggist told me 
something yesterday.” 

“What foolish advice did he give you?” the dentist asked. 

“He told me to come here,”’ was the answer.—-E. E. 

Easy In Mind 

She—I’m afraid, Don, that I will never see you in heaven. 

He—Great guns! What have you been doing now?—Sour 
Owl. 
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The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


oe 


Leonard’s 


MANUFACTURERS 


BOXES and BOX SHOOKS 


| FOR THE CANNERS 


: H. D. DREYER & CO., Inc. 


ALICEANNA and SPRING STREETS - os BALTIMORE, MD. 


Automatic Can Making Machinery 
BALTIMORE, MD. 


& COMPANY 


CANNERS’ SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 
minimum cost, 

CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


0% 


J. T. DOWLING 


PATENT ATTORNEY 


| Prominent in High Places 
631:MUNSEY BUILDING 
BALTIMORE, MD. 
SECOND NATIONAL BANK BUILDING.“WASHINGTON, D. C. 


TRADE MARKS 

The excellence and sturdiness of char- 
acter that ensure prominence high 
places are found in Caldwell Cypress 
Tanks. 

Felected cypress from our own trees 
and sawmills, carefully dressed and fitted 
by our own workmen skilled in thirty oe 


years of building’ The Tank with a Repu- hs € 

tation’ ‘ombination that affords 

the of water-tightness and weather MY RON H. SHAW 
resistance. 5 

Send for Catalog. Broker & Manufacturers’ Agent citer 
W.E. CALDWELL Co. 604 STATE-LAKE BUILDING Tomato Products 
Incorporated Chi Ill 
2310 Brook St., LOUISVILLE, KY- icago, lil. Sauer Kraut 
Phone Randolph 2033 Cooperage 
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Label Pastes 


THE CANNING TRADE. 


For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plaintin. Pre- 
vents rust spots. 1! oes not affect 
the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet ip any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 
An adhesive of extraordinary 
merit. Much stronger than flour 
Paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 
pounds of pure white paste ready for use. Much better, stronger and 
smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will notstain. Can be usedon KNA PP or- 


other labeling machines. 


Packed in 300-lb. barrels, 150-Ib. barrels, 100-1b drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
~ARABOL WHEAT PASTE POWDER. 


Made up with co'd water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 250-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST,, NEW YORK 
Samples for Test on Request 


May 29, 1922 


PAUL E. KROEHLE 


President 


National Brokers Association 
writes :- 


“lam certainly in sym- 
pathy with any movement 
which will eliminate difficul- 
ties arising tn practice of 
trade between the sellers the 
wholesale grocers. 

I wish youevery success in 
the world”. 


WHEELER SERVICE BUREAU 


280 Broadway, - - New York 


Also Manufacturers of Buffalo 
“Shredder’’ and core Cutter; 
Buffalo “Vegetable’’ and 
Mince Meat Choppers. 


HIS machine has large circular knives, set 


close together; has an exceptionally large 


‘capacity which reduces your overhead. 


A machine that produces that long fine-cut 
Kraut. Already in use by nearly all the most 
prominent Kraut manufacturers. 

Made in three sizes— 


Write for full information and prices. 


John E. Smith’s Sons Co. 


60 Broadway, Buffalo, N. Y. 


Te 
THE IMPROVED GERMAN PATTERN KRAUT CUTTER 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Etc, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

Co., Silver Creek, N. 
ob Co., Baltimore. 

Blowers, ‘See Pumps. 


Pragya AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
baw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERWS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
eg Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
Sau corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can. 
BROKERBS. 
C. L. Jones & Co., Chicago. 
Myron H. Shaw, Chicago. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 
Buckets. 
Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ame Machine Co., Max, ed York City. 
John R. Mitchell Ng 
Seattle-Astoria Iron Works, Seattle, Wash. 
McDonald Machine Co., Chicago. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
avege Co., Salem, N. J. 
K. Robins & Co.. Baltimore. 
Sinclair. Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Cageing Experts. See Consulting Experts. 
n Openers. 
Cen Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. ¥ 
Fidelity Can Co., Baltimore. 

Heekin Can Co., ‘Cincinnati, oO. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 


Virginia Can Co., Roanoke, Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
arm Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


ps Machines, colderless. See Closing 
Machines 


Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
H. W. Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING & GRADING MAOQOHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sinelair-Seott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans, 
Ams Machine Co., Max, New City. 
E. W. Bliss Co., Brooklyn, 


Cameron Can Mehy co. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Coated Nails. See Nails. 

Coils. copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Mehy. 


COLORS, Certified for foods. 


National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 


La Porte Mat & Mfg. Co., La Porte, Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 
Ayars Machine Co., Salem, N. J. 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn, See Corn Cooker- 
fillers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN COOKER-FILLERS. 


Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, O. 
A. K. Robins & Co., Baltimore. 


CORN CUTTERS. 


A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 


CORN SHAKERS (in the car). 
Ayars Machine Co.. Salem. N * 


Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
orral Bros., Morral, oO. 


Peerless Husker Co., Buffalo, N. Y. 
Coa and Agitators. See Corn Cooker 
CORRUGATED PAPER PRODUCTS. 


(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky. 


Stecher Litho. Co.. Rochester, N. Y. 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices 


CRANES and carrying machines. 
A. K. Robius & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 


Edw. Renneburg & Sons Co., Baltimore 
A. K. Robi 


obins & Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers 


DPECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 


Double-Seaming Machines. See Closing Mchs 
DRYERS, drying machinery. 


Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and Engines. 
a -lined kettles. See Tanks, glass 
ne 


EVAPORATING MACHINERY. 


' Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co. Buffalo. 
K. Robins & Co., ae 


Factory Stools. See Stoo 
Factory Supplies. See totic Supplies. 
Farming Machinery. 
Fertilizers. 
FIBRE CONTAINERS fer foed (not her 
metically sealed), 


American Can Co., New York. 

Continental Can Co., Inc., Syracuse, Chicago. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


See Bottlers’ Mchy. 


FILLING MACHINES, can, 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek, N J 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Secott Co., Baltimore. 
Filling Machine, syrup. 

chines. 


FINISHING MACHINES, catsup, etc. 


A. K. Robins Co altimore. 
Siuclair-Scott Co., Baltimore. 


Food Choppers. See —— 


Fillers. 
Filling Machines, bottles. 


See Syruping Ma- 


Friction Top Cans. ans, 
fruit Graders. See Cleaning — Grading 
Mchy., fruit. 


Fruit Parers. See Paring Machines. 


FRUIT PITTERS and sg 
Huntley Mfg. Co., Silver Creek, i? 
Fruit Presses. See Cider Makers’ * Mehy. 
Gasoline Firepots. See Cannery Supplies. 


Gauges. pressure. time, etc. See Power Plant 
Equipment. 
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WHERE TO BUY—Continued 


GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’ ag Mchy. 
Gravity Carriers. See Carriers and Con- 
veyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


HYDROMETERS (for Determining the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., Rochester, N. Y. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N. Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 


Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain er jacketed. 
Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, precess. 
Ayars Machine Co., Salem, N. J. 
Edw. Renneburg & Sons ‘Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 


LABEL Manufacture 
Calvert Litho Detroit. 
. Gamse & Baltimore. 
Kittredge Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Printing & ‘Litho. Co.,, Norwood, Ohio. 


LABELING MACHINES, 
The Fred. H. Knapp Co., 


LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 
Paper — and Containers. See Fibre Con- 


taine 
See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. - 

Arabol Mfg. Co., New York City. 

The Fred. H. Knapp Co., 
PEA and BEAN SEED. 

Seed Co., Cteago. 

J. B. Rice Seed Co., ambridge, N. Y. 


PEA CANNEBS’ 

Ayars Machine Co., Salem 
A. Robins & Co., Baltimore. 


hi: Harvesters. See Farming Machinery. 


ea Hullers and Viners 
Chisholm Scott Co., Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 


PEELING KNIVE 
A. K. Robins & Co., Raton. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINE 
Sinclair-Seott Co., Baltimore. 
PEELING TABLES, continueus. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
sis > Belts and Tables. See Pea Canners’ 
chy. 


‘PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Fresses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
uipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Langsenkamp, Indianapolis. 
Robins & Co., Baltimore. 
Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See ~~" process. 
Rubber Stamps. See Stencils. 
tg (syrup testers). See Cannery 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
top) cans. See Cans 
Sardine Knives and Scissors. See Boome. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem 
Huntley Mfg. Co., ‘Silver 
Edw. Renneburg Sons Co., 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. See Baskets. 
Scrap Bailing 
Screw Caps, bottle. Ome. 
Sealing fachines, Bottlers’ Mchy, 
Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., a Pa. 
ome Seed Co., Chica 
J. B. Rice Seed Co., 
st See Pea Canning Mchy. 
SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N, Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, cern. 
Huntley Mfg. Co., Silver Creek, 


Slicers, fruit and vegetable. and 
Slicers. 


SILICA OF SODA, for parting bones. 
Philadelphia Quartz Co., Philadelphia. 
SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 


STENCILS, marking pets and brushes, brass 
and steel type, 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, Ohio. 
Huntley Mfg. Co., Silver bo N, Y. 
= J. Lewis, Middleport, N 

. K. Robins & Co., 


SGupgiien. engine room, line shaft, etc. See 

ower Plant Equipment. 

and General Agents. See Gen- 
era 


ts. 
Switchboards. “See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., re, Ohio. 
Peerless Husker Co., Buffalo, N. Y¥ 
A. K. Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 
F. H. Indianapolis. 
Slaysman Co., Bal pee’ d. 
TANKS, glass lined s 
F. H. Langsenkamp, Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
THERMOMETERS Index and Recording, angle 
or Straight. 
Taylor Instrument Cos. Rochester. N. Y. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal 
Ayars Machine Co., Salem 
Huntley Mtg. Co. Silver Creck, N. Y. 

K. Robins & Co. ., Baltimore. 
a Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
cuir Boiler Works, Marion, Ind. 
Transmission Machinery. See Power Plant 
Equipment. 
Trucks, Platform, etc. See Factory Trucks 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
—— Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 


H. W. Caldwell & Sons Co., em. 

Vegetable Corers, etc. See Corers and Slicers 

E. J. Lewis, Middleport, N 

Vegetable Parers. See Machines. 

Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 


Ayars Machine Co., Galen, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Snetines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. See emaeee Paper 


roducts. 
Wrapping Machines, can. See Labelling Mchs 
WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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TIN CAN 
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